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THE BEST KNOWN FACES 
IN THE WORLD 


The spirit of these dear old pioneers 
in American industry marches on. 


The ideals of this old house, now in 
the third generation, are the same as 


those of our house, now seventy years 
old. 


These ideals are expressed in one 
word, QUALITY, so often best ex- 
pressed in simple dignity. 


Hundreds upon hundreds of millions 
of these faces have been printed upon 
Smith Brothers cartons manufactured 
in the plant of 


FORT ORANGE PAPER COMPANY 


Castleton on Hudson, N. Y. 
New York. Boston. 
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Protect Quality 
With Quality 


that sell the best are those that 
stay fresh and wholesome until 
used by the consumer. 


I has been proven that the products 


As a recognized leader in the pro- 
duction of quality food protective 
papers we are always glad to help in 
the selection of the proper paper for 
your products. 


A complete research laboratory in 
the hands of expert chemists is at your 
disposal. There is no charge and it 
places you under no obligation. 








MODERN 
PACKAGING 


For the Service of those Industries where 
Packaging is a Factor 
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“NATIONAL“ 


PACKAGING MACHINERY 


feeds. forms & dates. lines, weighs 6 fills, seals, wraps & hermetically seals cartons 


Fills Bags; Packs Cans; Cartons Bottles; Forms Paper Boxes, Tapered 
Pails, Display Containers, Etc, 














THIS CLEVELAND, OHIO INSTALLATION IS ONE OF MANY 


optional combinations of our standardized, interchangeable units. 


Capacity up to 30 packages per minute. Only one operator required. 
Floor space less than 10 by 26 feet. Easily adjustable to several sizes. 


Send for certified operating and maintenance costs. 


NATIONAL PACKAGING MACHINERY CO. 


Manufacturers 
181 GREEN STREET, JAMAICA PLAIN, BOSTON, MASS. 
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Modern Packaging 





high speed production 


cuts packaging costs 


chines set a fast pace and maintain it 

consistently day after day without the 
spoilage‘or ‘‘time out”’ which so quickly cuts 
into production and runs up costs. 


The Type 12 Cartoning Machine easily main- 
tains a speed of 100 cartons per minute in 
work such as the Listerine Tooth Paste car- 
toning operation. The feeding of the collaps- 


BR eines ee 2 Type 12 Cartoning Ma- 


Throw-Out protects the entire machine from 
damage which would otherwise result from 
serious obstruction. The operation of the 
safety throw-out can be adjusted for quick 
and sensitive action as required by the indi- 
vidual operation. 


Redington Type 12 Cartoning Machines are 
adapted to a wide variety of operations and 


ible tubes is made so convenient 
that this work can be easily per- 
formed by one operator. 


Type 12 Cartoning Machines 
have all the features that have 
distinguished other Redington 
packaging machinery. Accessibil- 
ity is carefully provided, a feature 
especially important in clearing 
the occasional obstructions which 
occur through defective tubes, etc. 
Most obstructions of this kind 
are cleared without stopping the 
machine. The Redington Safety 


Listerine Tooth Paste 
at 100 per minute 


Redington Type 12-D 
Cartoning Machines at 
the St. Louis plant of 
Lambert Pharmacal Co. 
have been operating for 
over a year on the follow- 
ing operation: open car- 
ton, fold printed insert,in- 
sert the tube and printed 
matter, close and tuck 
ends of carton. These 
machines are driven by 
\% h. p. motor, evidence 
of their perfection of de- 
sign and manufacture. 


are being used for packaging 
products such as codfish, maca- 


‘roni, safety razor blades, tooth 


brushes, bottled extracts, candies, 
etc., as well as products in col- 
lapsible tubes. 


Redington engineers, with their 
wide experience in packaging de- 
velopment, are at your service. 
Complete data on any type of 
operation will be furnished upon 
receipt of samples of your prod- 
uct, or a description of the per- 
formance desired. 


F. B. Redington Co. 


Established 1897 
Cartoning - Packaging -« Wrapping + Labeling Machines 


112-114 South Sangamon Street 
CHICAGO, U.S.A. 
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|)” you ever see a poorly made, 


unattractive garment in a Fifth 
Avenue Show Window ? 


The merchandising field of America 
is your Fifth Avenue Show Window. 


Your individual package should be 
always ready for Fifth Avenue 


display. 


Brighten Leaf Process will effective- 
ly lift your package above the 


commonplace and give it far greater 
recognition, which it rightfully 
deserves. 


If you will send us one of your 
packages we will be pleased to make 
suggestions for its improvement. 


The H. Griffin & Sons Co. 


Brighten Leaf Division 
75-77 DUANE STREET, NEW YORK, N. Y. 
CHICAGO - BOSTON 


Paper manufactured by LOUIS DeJONGE & CO. 
Prepared by Service Department MODERN PACKAGING 
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The 
STRONGEST 
Link 


T” package is an important link 
in your merchandising chain. If 


that link is weak, your sales are weak: 
a product is no better than its package. 


Why not let Canco craftsmanship help 
weld your selling chain to its maxi- 
mum strength? 


With Canco packages you can feel sure 
that your product will have the best 
possible appearance, and will earn the 
best possible placement in the dealer’s 
store. Consult a Canco salesman. 


American Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON .- GALVANIZED IRON 
METAL SIGNS ano DISPLAY FIXTURES 


























Modern Packaging 





When you think of wrappings 
you naturally think of 


LIEBSWRAPS, that filmy, phan- 

tom glassine paper wrapper, beau- 

tifully printed in colors and gold 

and embossed from designs suitable Our Latest Creation 

for all occasions. . ek cae — 
LIEBSWRAPS are used on The Bandvelope 


packages where the suggestion of Copyright and Patent Applied For 








cleanliness and quality are para- 
A one-piece band and envelope con- 


mount. taining a suitable greeting card or ad- 
vertising literature. Can be fastened 


around packages intended as a gift or 
on merchandise. A large variety of 
designs are ready for immediate de- 


livery. Request samples. 


Samples 
All of our products have attained a 


for all holidays very high standard of excellence in 
style and workmanship. 


and year round Dress up your line for 


packages sent EASTER MOTHER’S DAY 


on request FATHER’S DAY 


with Wrappers, Box Tops or Band- 
velopes that possess a buying appeal. 

Our art department is always ready 
to create individual designs. Do not 
hesitate to call on us for this service. 


L. A. LIEBS COMPANY 


INCORPORATED 
LIEBSWRAPS BOX TOPS BANDVELOPES 
in Bronze, Color and Embossed, also Gold Stamping 


312-316 E. 23rd St., New York 
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She Customer’ 


“This looks nice.” 


“Yes, that is the new Saniseal 
package. An absolutely sani- 
tary container that’s very 
strong, air-tight, and water- 
tight. A lot of manufacturers 
in different lines have begun to 
use Saniseals, and there’s no ad- 
vance in price where they have 
been adopted.” 


People like color, style, smart- 
ness. Besides, an attractive 
package indicates a good prod- 
uct. And when these quali- 
ties are reached obviously 
without extravagance, people 
feel they are getting specially 
good values. 


Saniseals and prefer products packed 
in them. 


Ilys time you had new containers! 


The time has come when you can 
well afford to package your products 
in Saniseal Canisters. 


Saniseals have a wide acceptance 
with all sorts of dealers. They have 
seen Saniseals, tested them, liked 


Saniseals save a lot of money as com- them, and will welcome the change 


pared with tin or glass— enough to 
represent a large percentage of profit. 


Their improved appearance directly 
increases sales, because people like 


when you make it. 

Let us send you samples. Try them 
out. Satisfy yourself. Then make 
this change. 


SMITH-LEWIS FIBRE CAN CORPORATION 


103 Bostwick Street Lowvitte, New York 


Sy, SJ 
Sanitary fibre containers for tS liquid, moist or dry products 
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ODERN methods of mer- 

chandising demand an en- 
tirely new attitude toward the 
consumer. We pack what she 
wants to buy and not what we 
would like to sell. 


Today, the housewife, more 
than ever, wants tight-wrapped 
packages. She demands cleanli- 
ness, protection from all outside 
deleterious influences, and, in addition wants an attractive package. 


8863 


Stokes & Smith tight-wrapped packages not only conform to all of the above 
conditions but it is possible to produce them with great economy. With 
Stokes & Smith filling and wrapping machinery the package is handled au- 
tomatically from start to finish. The machinery operates at high speed and 
requires but little floor space. 


Forget what you have been 
in the habit of doing. Pack 
what she wants. Use 5.43. 
” packages. 
We “will gladly send one of 
our engineers to acquaint 
you with all the details, or 
send us sample of your pres- 
ent package and we will give 
you complete information. 


STOKES & SMITH COMPANY 


PACKAGING MACHINERY 


FRANKFORD, PHILADELPHIA, U.S. A. 
LONDON OFFICE—23 GOSWELL RD. 
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COMPLETE SYSTEM OF 
‘PNEUMATIC’ AUTOMATIC 
PACKAGING MACHINERY 
FOR DRY, FREE-FLOWING 
MATERIALS, LIQUIDS OR 
SEMI-LIQUIDS; PRODUCING 
AT A CONSTANT 


to fit your need 


ODERN Merchandising de- 

mands Modern Packaging 

—a machine for every re- 
quirement and a speed to fit your 
need. The output of your Packaging 
Department must be the output of 
the mill; its speed of operation must 
keep pace with that of all other 
production departments. Clean, efh- 
cient, and steady, it must hold a 
margin for the peak loads, a versa- 
tility for special needs, and uniform, 
trouble-free smoothness of operation 
that results only from co-ordinated 
standardized units... . 


—a machine for every re- 
quirement and a speed to fit 
your need. 


to fit your | 


“PNEUMATIC” AUTOMATIC 





DRY, FREE-FLOWING MATERIAL 


Packaging: The Pneumatic 
Automatic Packaging System consists 
of a number of standardized units 
each complete in itself, yet co-ordin- 
ated to operate in sequence to form 
an efficient Packaging Department. 
Space dces not permit us to give 
more than a general summary of the 
types of machines available here. 
Let us trace the progress of a pack- 
age, handling a dry, free-flowing 
product such as powdered sugar. 

The knocked-down carton is 
stacked in 


The Pneumatic Carton Feed- 
er: This machine opens the car- 
ton and squares it, passing it on to 


The Pneumatic Bottom 
Sealer: Here the bottom flaps 
are glued and sealed under tons of 
pressure. A special identifying 
stamp can be embossed in the bot- 
tom during this operation. 


The Pneumatic Lining Ma- 
chine takes paper from a roll (wax, 
parchment, etc.) and carries it into 
the carton on a forming block. The 
block is then withdrawn, leaving 
the lining perfect with all seams se- 
curely sealed and the whole adher- 
ing to all sides. From here the car- 
ton, open at the top, passes on to 


The Pneumatic Filling & 
Weighing Machine: From the 
first hopper the greater portion of 
the desired amount is .automati- 
cally weighed into the carton and 
settled; a fine stream from a second 
hopper brings it to its true weight. 


San Francisco: 320 Market Street 


The Pneumatic Top Sealing 
Machine now receives the filled 
carton and securely seals the flaps 
and lining paper. It is now ready 
for Tight Wrapping, a process rec- 
ommended wherever a practical air 
and moisture resisting, vermin-proof 
and sift-proof package is essential. 


The Pneumatic Tight Wrap- 
ping Machine applies a printed 
paper wrapper to the filled, sealed 
shell. This is “dry pasted” on all 
six sides, and the ends tucked in and 
sealed. We are the exclusive manu- 
facturers of this type of tight wrap, 
identified by the double triangle. 
Wrappers are not died out, but are 
rectangular, which reduces printing 
and handling expense. 


In addition to the above general 
packaging machines we make 


Pneumatic Loose Wrapping 
Machines which apply waxed 
paper loosely to a printed carton; 


Pneumatic Drying Machines; 
Pneumatic Coupon Inserters; 
and others as part of our standard- 
ized general equipment. 


—a machine for every re- 
quirement and a speed to fit 
your need. 


Cans: The foregoing general 
packaging description applies to the 
operation of our can-handling 
equipment. These machines receive, 
fill, weigh, cap, and label, and each 
operation with the intervening 
travel is fully automatic. 


PNEUMATIC SCALE CORPORATION, Limited 


New York City: 26 Cortlandt Street 
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Labeling: Paper and metal 
containers, round or semi-round, 
can be handled on our various la- 
beling machines. 


Bagging: We manufacture 
a complete system of packaging ma- 
chinery for handling sacks and bags. 


Tea Balls: we entered this 
field only after an exhaustive study 
of its basic needs: tea flavor and 
aroma unimpaired, rapid and com- 


plete infusion, and uniform weight 
and size for each ball. 

The Pneumatic Tea Ball 
Machine has been adopted as 
standard equipment by many of the 
largest tea merchants in the country. 
It forms a pouch of pure Chicopee 
Maid gauze, ties it securely with 
thread, and tags it—all in less than 
2 seconds. Each pouch is uniform in 
size and quality, and will stay to- 
gether before, during, and after us- 
ing. The machine is compact, accu- 
ate, and fully automatic. 


LIQUID AND SEMI-LIQUID 


Filling: by the Vacuum 
System, as originated and de- 
veloped in the Standard Auto- 
matic Vacuum Filling Ma- 
chines. 


The air is drawn out of the con- 
tainer, forming a vacuum into which 
the liquid flows swiftly, evenly, and 
without agitation. All pumping op- 
erations are confined to the air: the 
liquid is not subject to any compres- 
sion. There is no waste or spillage: 
labeled containers can be filled 
without soiling, and defective con- 
tainers are skipped automatically. 


Standard Vacuum 
Filling Machines 
Bench Type (hand operated): 


Small, compact and portable. Made 
with two filling heads. 


Samco Junior Semi-Auto- 
matic: Operates with one lever; 


receives from belt and delivers to 
belt or table. Six to ten heads; 30 
containers per minute. 


Models 1 and F: Fully Auto- 
matic: Ten to twenty heads, 
and maintains a speed of from 60 to 
120 containers per minute. 


—a machine for every re- 
quirement and a speed to fit 
your need. 


Closures: Our closure ma- 
chines place the cap on the con- 
tainer and turn it to the tension de- 
sired. They are not to be confounded 
with so-called cap tighteners. Every 
precaution against skips or fracture 
has been taken: the machines are 
fully automatic in this respect, and 
handle delicate glass bottles and caps 
without damage. Each will handle 
single or divided thread, Amerseal 
and Duplex Seal Caps of any stand- 





ard size and shape. Receive from 
belt and deliver to belt or table. 


Standard Capping 
Machines 


Single Head Capper with 
Suction Jaw: No metal jaws— 
the caps are held securely by a suc- 
tion head which will not mar deli- 
cate cap finishes. All changes made 
quickly and easily. Constant pro- 
duction speed of 40 a minute. 


Standard Six Head Auto- 
matic Capper: Applies and 
tightens from 60 to 100 caps per 
minute and fully automatic. 


Fully Automatic Cap Feed: 
All Pneumatic Cappers are equipped 
with our fully automatic cap feed. 
It is easy of access and handles 
caps of all sizes, shapes, and finishes. 


—a machine for every re- 
quirement and a speed to fit 
your need. 


Our experience is now offered you 
for the development of Special Indus- 
trial Machines for any purpose. We 
shall be glad to consider your prob- 
lem, and undertake to design, plan 
and build a machine to fit the need. 





NORFOLK DOWNS, MASS., U.S. A. er 


London, England 


Melbourne, N.S.W. ; Pd re 2" 






PACKAGING MACHINERY 
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The Pneumatic Scale Corporation, Limited, designs, manufactures, 
installs and services automatic packaging machinery. 

Its history is a history of the industry, having its beginning more than 
forty years ago. This experience, resource and wide contact with pack- 
aging problems throughout the world have developed the Pneumatic 


Four-Fold Packaging System. 


Planning 


There is no such thing as a standard 
installation. The product, the pack- 
age, speed requirements, power 


Building 

Here is where experience and 
equipment are vital: to know the 
right way to do a thing calls for 


Installing 


The machines must operate effec- 
tively in your plant, handled by 
your men. That is why we send our 


Service 

At our plant in Norfolk Downs is 
a room containing more than 50,000 
different spare parts. Every 


She buys things in ‘ 


and space facilities all contribute 
to the definite need for well laid 
PLANS, by a competent engineer- 
ing staff. This is our duty—the 
first step. 


more than theory. Our machines 
are built in the largest and best 
equipped plant of its kind in the 
world—by men who have matured 
in this business. 


own trained men to install them, 
and train your operatives. No 
effort is neglected, no care is too 
great to insure your satisfaction— 
and our own. 


part bears a number by which 
it is identified. From this file we 
can make immediate shipment of 
any detail in any machine built by 

us during the past 40 years. 
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HE ideal package — what a problem to conjure 
with! It must reflect the quality of your 
product — the character of your concern — 
must win the eye’s approval — good will for 
your company and stimulate new sales! 


Walther covering paper on your package will do 
these very things for you. Here are papers truly 
different — papers of incomparable beauty—so ar- 
resting in color and texture as to dominate attention. 


May we submit appropriate samples or tell you more 
about the advantage of Walther covered packages. 


Manufactured by 


WALTHER & COMPANY, Inc. 


102-114 Harrison Street 
BROOKLYN, N. Y. 


‘*The Dress of a Handsome Box 


+ 3 
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STANDARD CARTON FILLING MACHINE 








We build CMC equipment to handle 


Cough Drops 
Candy Tablets 
Playing Cards 
Stick Candy 
Tooth Paste 
Licorice Lozenges 
Candy Bars and 
Cigars 


Chewing Gum 
Nuggets and 
Sticks 


Peanuts, Plain and 
salted in bags 


Cellophane Wrap- 
Ping (various 
items) 


Fruit Drops 


Candy Wafers 
Bias Tape 
Lead Pencils 
Chocolate Bars 


Bottles and Circu- 
lars in Cartons 


Candy and Licor- 
ice Cigarettes 


Medicated Tablets 
(with circu- 
lars) Aspirin 
and Laxative 
Gum 


Chocolate Dra- 
gees, Peanut 
Raisin, Almond, 
Hazel Nut and 
Cocoanut 





Opens cartons, makes and inserts wax liner, counts or 
measures the exact amount of product, and closes car- 
tons automatically. (Outside sealer attachment pro- 
vided if wanted) Its standard production is. 35 to 60 
cartons per minute. 


This is one machine of sixteen (16) standard types for 
carton filling and bag filling, from which to select for 
your particular packing problem. We guarantee their 
production. 


Consult us on your bag filling, carton filling and wrap- 
ping problems. Our experience with other jobs may 
help you on your problem. (Send us your package. We 
will gladly consider it for you and return it with full 
information) 


YOUR INQUIRIES SOLICITED 


CARTONING MACHINERY itl 
. + 


NEWPORT. RHODE ISLAND 
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How we can help you 


lower your wrappin. 


Model N. Wraps laundry 
soap in inner and outer 
wrapper—90 per minute. 


Model G. Wraps hotel 
soap or chocolate bars— 
75 per minute. 


Model AF. Cuts and 
wraps _ Fleischmann’s 
Yeast in foil, applying 
sticker—100 per minute. 


Model HY. Wraps indi- 
vidual lumps of sugar in 
printed wrappers—100 
per minute. 


A small saving—perhaps only a fraction of a cent—on 
each package wrapped often means thousands of dollars 
saved on the year’s production. 

We can help you to obtain this saving. 

We are constantly being called upon by package goods 
manufacturers to assist them in lowering their wrapping 
costs. We know where to look for economies. 

In some cases we are able to make large savings in the 
quantity of wrapping material required, merely by so de- 
signing the machines that they make more economical use 
of the paper. 

By building faster machines, we obtain greater produc- 
tion in the same floor space, and with the same amount 
of labor. And, very frequently, our faster machines actu- 
ally occupy less floor space than the older and more cum- 
bersome models they replace. 

Many of our machines require only one attendant, 
where formerly two were necessary. In large establish- 
ments this is an important saving. 

We are constantly experimenting to create new ma- 
chines to wrap difficult products for which no wrapping 
machine has ever been made, thus extending the econ- 
omies of machine production to many more manufactur- 
ers. Our recent creations in this line are: a machine for 
wrapping skinless sausages individually; a machine for 
wrapping small cocoa cubes, so delicate that the slightest 
pressure of the fingers pulverizes them; a machine for 
wrapping chocolate layer cake; a machine for wrapping 
sardine cans in printed wrappers, enclosing the opening 
key in the wrapper. 

Why not send us a sample of your product, describing 
your present method of wrapping? We can then tell you 


whether or not we can save you money. 


PACKAGE MACHINERY 
COMPANY 


SPRINGFIELD, ‘MASSACHUSETTS 


NEW YORK, 30 Church St. CHICAGO, 111 W. Washington St. 


Model JJ. Wraps hotel 
soap and small cartons in 
printed or plain wrappers 
—90 per minute. 


Model AA. Wraps cigar- 
ette and other small 
packages in transparent 
glassine paper—65 per 
minute. 


Model F-5. Wraps car- 
tons in printed or un- 
printed wrappers, at- 
taching separate end 
seals—65 per minute. 


Model U-4. Wraps Cho- 
colate bars in inner and 
outer wrapper—65 per 
minute. 
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Keller-Dorian Papers 
Make Fine Boxes 


CIENTISTS assure us that the startlin 
colorations of ie e peacock were given to 
i an appeal to ae female of the 


ieve the same objec- 


revive the personality 
created and stocked 


THE KELLER-DORIAN PAPER CO. 


110 FIFTH AVE., NEW YORK CITY 
MONTREAL 


















GAIR Packagery 


O you consider your Merchandise Package as closely as you follow your Sales Chart? 

Are your Folding Carton and your Display Container all that they should be to get 
them in the light of public favor? Remember, the goods you pack in your Carton are . 
doubtless all right and the price consistent, but the Public has not X-Ray eyes Outside 
appearance, appropriately developed through the use of color and design, predisposes the 
customer to buy your goods. 


The possible failure of your Folding Carton and your Display Container to get the 
attention, confidence and competitive position that they deserve is a critical business 
matter. It calls for expert help and advice 

Why not consult the Creative and Design Department of the Robert Gair Com- 
pany if a veteran design is to be modernized or if a new series of Cartons is to be launched? 
The Robert Gair Company's experts are backed by sixty-four years of education and 
experience in the science of Packaging. They understand the commercial influence of 
Ait, and they use it to popularize and sell goods 


There are other elements which make Gair Packagery broadly efficient. 
[OVER] 





GAIR Packagery 


‘Practical ‘Packa gery 


AIR Cartons are articles of precision Their accurate glue seams, well-made tucks 
and yielding creases are key factors to a bigger, quicker output on your automatic 
filling machines. Behind the manufacture of Gair Cartons is a sympathetic understanding 
of the Production Manager’s problems and a thorough knowledge of all packaging and 
sealing processes. The automatic filling machine is on friendliest terms with Gair 


Cartons 


Gair Box Board lends itself gracefully to Multi-Color Printing and Lithography, 
but color and design do not complete the perfection of the Carton. Automatic packing 
requires Box Board of character, such as endows the Carton with a smooth, snappy, pliant 
quality that facilitates the operation. The six large Gair Box Board Mills are linked from 
New York to Chicago. They control the quality of twelve hundred tons of Box Board 
per day, setting up permanent standards, colors and finishes, thereby minimizing the 
ever-present danger of variation—the enemy of Printing and Lithography, as well as 
easy automatic packaging. 
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ROBERT GAIR COMPANY 


GrayBar BipG. 420 Lexincton Ave. New York City 


Box Boarp Mi ts 
New Lonpon, Conn. Tonawanpa,N. Y. Piermont, N. Y. Havernitr, Mass. Cuicaco, Ix. Quincy, ILL. 
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New Merchandising Roads 
in Old-Time Industries are Made 
Possible by Cellophane 
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ERE is another industry 
which has turned to 100% 
transparent Cellophane for aid 
in developing new markets and 
faster sales. The Crex Carpet 
Company has wrapped its Kleen- 
pack Chenille Rugs in sparkling 
Cellophane, and has thus estab- 
lished a new marketing method 
for this type of product. 
Textiles and confections, 


baked goods and cosmetics, 
books and toilet articles—to all of these and the way that retailers want to sell it, and it 


others—Cellophane brings visibility, distinction, | provides salesmen with the ‘‘something new”’ 
and protection from dust or dirt or handling. so desirable in their work. 

By gaining a place on the counter it gives a Have you considered the help that Cellophane 
product the opportunity to show—and thus can give your product? Descriptive booklet and 
sell—its own merits. It presents the product in samples sent on request. 











DU PONT CELLOPHANE CO., Inc. 


Sales Offices: The Park Avenue Building, New York City Plant: Buffalo, New York 
Canadian Agents: WM. B. STEWART & SONS, Limited, Toronto, Canada 


Cellophane is the registered trade mark of Du Pont Cellophane Company, Inc., to designate 
its transparent cellulose sheets and films, developed from pure wood pulp (not a by-product). 


Cellophane 
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Good Bond 
Returns 4% 


to 6% 
on the 


Investment 

































































PETERS PACKAGING MACHINERY 


RETURNS from 60% to 100% 


A bond that returns from 4% to 6% is gen- 
erally considered a very good investment, but it is 
hardly in the same class as Peters Packaging Ma- 
chinery which wherever installed paid dividends 
of from 30% to 100%. Its a real investment. 


The combination of carton former and liner 
and folding and closing machine will handle 40 to 
60 packages per minute. In addition to producing 
a better and more sanitary package Peters equip- 
ment requires practically no labor. Being simple in 
construction and fool proof in operation, main- 
tenance is reduced to a minimum. 


The Peters packaging machinery forms and 
lines cartons, folds, closes, wraps and seals. It is an 
investment that helps meet competition at a 
profit. 























PETERS MACHINERY COMPANY 
GENERAL OFFICE AND FACTORY 4700 RAVENSWOOD AVE 
CHICAGO.US.A JEN 
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Planned Merchandising 


EYWOOD can give complete 
attention to your merchandising 
requirements—from the box wrap— 
the band—display carton— window 
cutout showcard—instruction booklet 
—all in colorful, master executed litho- 
graphy and embossing — 


No matter what you package—if the 
product needs artistic and colorful dis- 
play HEYWOOD provides the 
MASTER ‘TOUCH to make your 


package an outstanding feature on any 
retailer’s shelf. 





R. R. HEYWOOD COMPANY . INC. 
LITHOGRAPHY ; OFFSET » EMBOSSING 


Heywood Building: 263 Ninth Avenue New York City, New York 


Philadelphia Office: Chicago Office: Western Representative: Canadian Representative: 
Mr. JOSEPH BROMLEY Mr. PAUL PIERSON Mr. A. H. WERNER Mr. W. P. BENNETT 
914 Drexel Building 208 W. Washington St. 2954 Colfax Avenue, N. 21 King Street, East 
Philadelphia, Pa. Chicago, Ill. Minneapolis, Minn. Toronto 2, Canada 
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THE JONES CARTONER 


The Jones Cartoner as shown below, arranged for dentifrice and other collapsible tubes, tucks 
both ends of the carton and then glues the botton flap so that the tube may not be removed 
without the circular. This makes a neater package than one having only one end tucked 
and the other glued. There is always trouble squaring up the glued end. This may be veri- 
fied at the counter of any drug store. Tuck end cartons require less cardboard than the 
others and therefore cost less. 


Jams have been eliminated by our automatic stop which functions in case of a defective 
carton, and by an improvement in the method of introducing the load into the carton. 


To facilitate cleaning and oiling, a number of parts connected with the loading mechanism 
have been combined into one unit which may be instantly removed, cleaned and instantly 
replaced. 

The feed conveyor now has a continuous movement which enables an operator to feed it 
more rapidly than the former intermittent bucket conveyor. It also eliminates vibration and 
excessive wear at high speed. 


On this new tube loading machine and most of our other cartoners, all parts are stand- 
ardized, made with jigs, kept constantly in stock and can be dispatched on order. 


Automatic carton loading is of recent development. We are doing everything in our power 
to produce machines for this purpose that will do the best work at the highest speed without 
delays or spoliation of material. We are making many new and vital contributions to the art. 


igh ie 
al attic =z This machine will load 124 
: cartons per minute with Shav- 
ing Cream or other tubes. It 
folds a circular and places it 
over the cap of each tube. 







No matter what you market in car- 
tons it will be worth the trouble to 
see our cartoners in operation be- 
fore purchasing one. 













Send us a sample of 
your package and we 
will promptly tell you 
what we can do for you. 


Our machines of 
this general type 
package cake, 
soap, jars, cans, 
bottles, candy and 
similar articles. 





R. A. JONES @ COMPANY, 


INCORPORATED 
P. O. Box 485 CINCINNATI, OHIO 
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ERE’S the crux of most wrap- 
ping problems: keeping step 


with increased production. 


For business is growing, day by day, 
month after month. And the equip- 
ment that suited your needs just a 
few years back doesn’t begin to keep 
step with your output today. 


What are you going to do about it? 
Invest heavily in additional equip- 
ment of the same type you have al- 
ways used, or look into the up-to- 
date developments of automatic 
wrapping machinery devised by 


SENESS Vid OWS 


AMF engineers according to the dic- 
tates of modern practice? 


Many of the world’s best known 
packaged products are being 
wrapped on AMF machines today. 
The reason is obvious. AMF ma- 
chines are built to fit specific needs 
exactly — They are engineering 
products in the fullest sense of the 
word. 


Give a thought to this matter now— 
while business grows! 


SE BE 


AMERICAN MACHINE & FOUNDRY CO. 
5502-5524 Second Ave., Brooklyn, N. Y. 
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ANNOUNCING 
A NEW PATTERN 


No. 109 
by 


DEJONGE 


Consumers of paper boxes are 
taking an increasing interest in 
the paper used for the covering 
of their boxes. ( We shall be glad 
to assist anyone in obtaining fur- 
ther valuable knowledge con- 
cerning box papers by Dejonge. 


Write us for Sample Book No. 
208, showing Pattern No. 109 
in many different shades 
and qualities. 


LOUIS DEJONGE & CO. 


69-73 DUANE STREET 
NEW YORK CITY 
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JOHNSON Automatic 
Wax Wrapper 


All Parts Mad 
Poms 2A Parts Made 


THE HEN you buy a JOHNSON Automatic Packaging 


Pornt Machine you buy a job built from the rough 
casting to the complete unit assembled under our 


he FA zZ2e own roof. There are no inferior misfit parts, no sub- 
contractors’ delays, no “passing the buck.” 


eo 
I Fitted eoeiemnantel f The gray iron castings used in our machines are produced 
All Parts Made in our own foundry from patterns made in our own pat- 
inOurOwn Plan tern shops. Our machine shop is equipped with the latest 
type of precision machine tools. 
JOHNSON Sales Engineers in the field will study your 
particular packaging requirements and submit a plan and 
proposal, without charge. Their recommendations are 
based on specific service and operating conditions in your 
plant. Ask us to send one of these men to your office. 


Catalog and Bulletin mailed 
on your request 


JOHNSON AUTOMATIC SEALER CO., Ltd. 
Battle Creek, Mich., U. S. A. 
New York—30 Church St. Chicago—208 So. La Salle St. 











Manufacturers of 
Complete Packaging 
Units—Net Weight 
Scaless Gross 


Hy Weight Scales; 
Bottom and Top 
Sealing and Lining 
U S Machines (with or 
without Automatic 
7 N Carton’ Feeders) ; 
Wax Wrappers and 


"AUTOMATIC PACKAGING MACHINERY / &*= @ 
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Nine Million Fibre Cases 


of canned Pineapple are packed annually 
in the Hawaiian Islands 


This entire pack is sealed on Standard Automatic Top and Bottom 
Sealing Machines. The illustration shows an installation in the plant 
of the Hawaiian Pineapple Company which is turning out 1200 per- 
fectly sealed solid fibre cases per hour without the aid of any labor 
whatsoever. 


Write our Engineering Department 
if you have a sealing problem. 


CHICAGO, ILL. 


MAILLER SEARLES, INC. 
135 Fremont St. 
San Francisco, Cal. 


JOHN S. WILLARD & SON 
306 E. 4th St. 
Los Angeles, Cal. 


208 West Washington St. 


LONDON, ENGLAND 
C. S. Dumont, Windsor House 
Victoria Street, S. W. I. 


Ctandard 


SEALING EQUIPMENT CORPORATION 


Rawson Street and Queen’s Blvd., LONG ISLAND, CITY, N. Y. 


—— 
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cAnnouncing a new line 
of imported coverings —- 


CANTERBURY 
COVERS 


... C&odernistic in 


conception, we are 
confident that CAN- 
TERBURY COVERS 
will inspire all who 


seek modern expres- 
sion in color and 
design 





So 


OP | 


A 


Complete Line of 
(7ANTERBURY (OVERS 


Carried in Stock ~ Sample 
. . Books Now Ready PSS 


es 








“WHITING-“PATTERSON (20. 


INCORPORATED 


265 Canal Street 320 North 13th Street 
New York Philadelphia 


Swicart ‘Paper @o. Foun Cesuie “Paper (Po. 
Chicago, Ill. Minneapolis, Minn. 





“WALTER WiLLOUGHBY, Inc. ‘Paper Sates, 1p. 
San Francisco, Calif. Toronto - Montreal 
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A single 


Responsibility 
_ for the Completed Package 


HE Hoepner plan of synchronized 

operation of machines that belong to- 
gether eliminates divided responsibility. It 
prevents “passing the buck.” It saves time 
and money! It puts the proof of perform- 
ance up to one firm only. Hoepner 
engineers gladly assume this complete 
responsibility. 

For instance, the Hoepner combination 
illustrated below: Ittakes your set-up 
cartons, fills them with weights correct 
to ‘4 of an ounce (on pounds) seals them 
securely top-and-bottom and delivers 
them to your labelling machine or pack- 
ing room at any speed that you require. 


HOEPNER AUTOMATIC MACHINERY CORP. 


The Hoepner Unit System makes almost 
any output of fills possible without affect- 
ing accuracy. We can handle bags, cartons, 
cans—from 10 to 80 packages per minute. 


If you have a dry-filling and packaging 
problem, put it up to the new Hoepner 
Engineering Department. They will give 
you constructive and unbiased aid that 
will speed up production, cut packaging 
costs and utilize floor space to the best 
advantage. No charge for their services. 
Write, sending a sample of your package 
and brief statement of your requirements. 


“Designers and Makers of Automatic Weighing and Packaging Machinery 


1401 West Avenue, Buffalo, N. Y. 


This combination Weigher, Filler 
and Sealer weighs and fills any size 
cartons from 4 oz. to 4 lbs. atthe rate 





of 4C per minute, and seals cartons 
top and bottom —all in one contin- 
uous operation. Also made to handle 
paper bags, cotton sacks or tin cans; 
, and to handle larger or smaller 
weighments per fill. Positive, ac- 
curate and capable of steady day-in- 
and-day-out service. “ 
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Modern Packagin 


EXPERIENCE of VALUE-- 


Experience is a great teacher —and a 
great mark in favor of the company that 
takes care of your package machinery 
requirements, especially when that experi- 
ence has been gained in serving America’s 
largest users and most exacting buyers. 
That’s exactly the record of our president, 
Mr. J. L. Ferguson, who is responsible for 
so many of the advancements, so much of 
the progress in automatic packaging and 
container sealing machinery. This we be- 
lieve to be the real cause of the phenom- 
enal growth and prestige of the J. L. 
Ferguson Company. 

The complete line of FERGUSON 

CARTON FORMING MACHINES 

CARTON SEALING and 


WEIGHING UNITS 
AUTOMATIC CASING 
MACHINES 
and AUTOMATIC CONTAINER 
SEALERS 
will package most any product better and 
at lower cost per package or case. More 
labor is eliminated as all operations are 
entirely automatic, the product and even 
the cartons need not be touched by hand. 
Because of these high speed automatic ma- 
chines many of the larger packers of food 
and other products have turned to FER- 
GUSON for the solution of their Packag- 

ing problems. 


Call a Ferguson Engineer to explain 
how you can profit by our experience. 


JOLIET ---- ILLINOIS 


J LFERGUSON (0. 


BRANCH OFFICES 


St. Louis — 





New York — 


Los Angeles 
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11 Park Place, New York, N. Y. Copyright 1928. 
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Packaging a Pioneer Product 


Consistent Utilization of Earliest Trade Mark Characteristic of Smith Brothers Cough 
Drops — Straight Line Production Methods and Modern Equipment 
Used in Preparation of Products for Distribution 





EW are the products of today 
which have endured in_ this 
country throughout three gen- 
Fewer still are those which 


erations. 
can point to what we might term a 
“package lineage”. True, several 


products which boast of an early origin 
are now distributed and sold in pack- 


Children love 
this protection 
against colds 


Absolutely pure 





By D. E. A. CHARLTON 





made from original drawings in order 
to assure exact duplication. 

the beginning, when ‘S.B.” 
cough drops were made on an old cook 
stove in the rear of the Smith brothers’ 
restaurant in Poughkeepsie, they were 
distributed in paper bags that were 
filled from glass jars then in common 


In 
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THE CA%DY COUGH DROP 5+ 





age form but the latter is of compara- 
tively recent adoption. It is of 
terest, therefore, to note that the pack- 
age used today Smith 
Brothers “S.B.” cough drops is, with 


in- 
to contain 
certain refinements, the same as that 
adopted seventy years ago. 
probably no better known faces in ad- 
vertising and merchandising circles 
than those of “Trade” and “Mark”, 
respectively William W. and Andrew 
Smith, and there is also this interest- 
ing fact about them: the reproductions 
used on the cartons, as well as on-all 
other forms of publicity material, are 


There are 


Car card posters show the familiar Smith Brothers cartons 
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No lack of attention value, and the cartons get their share 





usage by drug stores or chemists’ shops. 
Later on a tin box was used for a 
short period, and finally came the 
adoption of the paper carton or box. 
Further elaborations of this were the 
waxed paper lining and wrapper such 
as are used today for the packages of 
“S.B.” as well the “Menthol” 
cough drops. 

As the demand for these products 
increased, new and improved equip- 
ment was installed and the present 
plants at Poughkeepsie, N. Y., and 
Michigan City, Ind., are outstanding 
examples of modern packaging estab- 
lishments. The visitor cannot fail to 
be impressed with the cleanliness and 
orderliness of these identical plants as 
well as with each operation that en- 
ters into the preparation of Smith 
Brothers’ products. Each machine is 
thoroughly cleaned at the end of each 


At 


as 


day and steamed once a week. 


each plant an air conditioning system 


—— and itsjust.a 
silly to ever be 
witeue 
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Close-up of one of the cartoning machines 


provides proper and healthful work- 
ing atmosphere. A machine shop for 
repair of parts is maintained, likewise 
a rest room and cafeteria for the use 
ot employees. 

Following the operations of cook- 
ing, mixing, cooling and stamping 
each batch, the drops are carried by 
belt into 
which is blown dehydrated air. After 


hardening, the drops continue on the 


through an air chamber 


same conveyer to an automatic shaker 
where the burrs or edges are removed. 
From the latter device, the drops are 
carried on another belt for distribu- 
tion to the cartoning machines. 

An automatic device, designed by 
the company and operating on the prin- 
ciple of an eccentric, controls the feed 
of the drops to each of the ten car- 
toning machines. These machines 
take the cartons from a flat position, 
open them up into a box-like form, 
tuck the bottoms, feed waxed paper 
from a roll, cut it to the required 
length to make a bag over a form, 
hermetically seals same and inserts one 
into each carton, counts the required 
number of drops by means of a count- 
ing device, drops them into the car- 
tons and then closes the tops of the 
cartons by folding and _ tucking. 
Twelve distinct operations and at the 
rate of 55 cartons per minute. A 
two-way chute on each machine pro- 
vides for the proper placing of six- 


Battery of ten cartoning machines at Poughkeepsie plant of Smith Brothers. 


Modern Packaging 


Nolte 


bundle tying machine at left 


teen drops in each carton, eight to 
each pocket. Should there be im- 
proper folding, a bell rings as a signal 
to the attendant so that the machine 
can be closed down until everything 
is in proper working order. 

As the filled cartons are discharged 
from the cartoning machines, they are 
conveyed by belt to the wrapping ma- 
chines of which there are five, each 
serving two of the cartoning machines. 
Here a waxed paper wrapper, fed and 
roll and of 


cut from a continuous 


Five wax wrappers handle output from cartoning machines. 


greater transparency than that used 
for linings, is placed around each car- 
ton, the ends folded in and heat sealed 
at the rate of 110 packages per minute 
for The completed 
packages are then conveyed to a table 
or bench directly in front of each ma- 
chine, where they are inspected and 
packed in chipboard boxes by girls. 
The boxes, each containing 40 pack- 
ages, are then placed on a 
belt which carries them to an automa- 


tic tying machine at the head end of 


each machine. 


conveyor 


Girls inspect and place 


finished packages in boxes 
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Plan showing general arrangement of equipment in cough syrup packaging department 


the line of cartoning machines. 

Here each box is tied two ways with 
a bow knot and dropped by an opera- 
tor into a gravity conveyor which car- 
ries it to the packaging room on the 
As the boxes descend, a 
counting machine which also registers 
in the superintendent’s office keeps 
track of the number of boxes filled. 

For shipment, wooden cases, wire- 
strapped, are used exclusively. These 
contain 50, 40-package boxes, stand- 
ard size, and 25 for the half size. 

A new departure for this company 
is the manufacture of Smith Brothers 
Cough Syrup which is prepared and 
packaged in a separate department of 
With the increasing de- 
present 


floor below. 


the plant. 
mand for this product, the 
equipment will be enlarged upon. This 
consists of a bottle washer and dryer, 


Giant packages are used in window displays of this product. 


vacuum filler, spinning capper and 
conveyor and two labeling machines 
which are arranged as shown on the 
accompanying plan. The cough syrup 
is carried by a pipe line from the 
laboratory to the filling machine 
where the bottles, supplied from the 
washer and dryer, are filled. They 
are then automatically conveyed to the 
capper, thence to the labeling ma- 
chines and finally to the packing table 
where they are placed in cartons. The 
cartons shown in large size in one of 
the window displays illustrated are 
designed with. a red background and 
carry the familiar trademark and suit- 
able lettering. 
EQUIPMENT AND MATERIALS 
Cartoning machines: Cartoning Ma- 
chinery Co. 
Ma- 


Wrapping machines: 
chine & Foundry Co. 


American 


Bottling equipment: U.S. Bottlers Ma- 


chinery Co. 
Tying machinery: B. H. Bunn Co. 
Counting machine: F. B. Redington Co. 
‘Cartons: Fort Orange Paper Co.; Illi- 
nois Glass Co. (‘Carton & Label Division). 
Bottles: Illinois Glass Co. 
Set-up boxes: Jas. Osborne’s Sons. 
Waxed paper: Bennington Waxed Pa- 
per ‘Co.; Kalamazoo Vegetable Parchment 


Displays: Kruger & Lennhardt. 


Waxed Paper for Soap 

AUNDRY SOAP imported into 

British generally 
packed in low-grade wooden cases with 
iron strapping, according to Commerce 
Reports. The boxes are lined with 
waxed paper and each har of soap is 
wrapped in waxed paper. Toilet soaps 
should be more securely packed to 
withstand the long voyage, and the 
use of waxed paper is recommended 


Malaya is 


as a protection. 











Window display of S. B. and Menthol cough drop packages 














The Package Is the Thing 


Merchandise Placed in Attractive Containers and Properly 
Displayed Is Half Sold — Attention of the Buyer 
Must Be Sought 


By WALTER C. HUGHES 


National Confectioners’ Association 


E who are mere men seldom have 

the nerve to stand in front of 
an attractively arranged show case in 
any large department store and watch 
the women make their selections of cos- 
metics and toilet articles. If we have 
had the temerity to do so, I am sure 
we have been impressed with the larze 
part which the package played in the 
selection of the particular kind of face 
powder, face cream, skin lotion, nail 
polish or whatnot which they pur- 
chased. Unconsciously no doubt the 
package influenced their decision in 
practically every instance. 

The same is true to a certain ex- 
tent as to the purchases made by males, 
although men do not buy packaged 
merchandise to the same extent as wo- 
There is, however, the possible 
to this 


men. 
exception of candy—and as 
item, just watch how carefully a young 
man looks over the fancy packages of 
candy to be sure that he selects the one 
which will be the most likely to please 
the happy recipient. 

Unquestionably the use of fancy 
packages has tremendously increased 
the sale of chocolates and other kinds 
of candy customarily sold in such pack- 
zges. Many of the so-called “gift 
packages” are really works of art. They 
artis- 
when 


include a great variety of novel, 
tic designs and make ideal gifts 
filled with a delectable assortment of 
chocolates and bon-bons. 

A friend called my attention the other 
day to the fancy packages in which sus- 
penuers are now being displayed— 
“galluses”, we used to call them when 
I was a boy. They are now so elab- 
orate and beautifully decorated and in 
such pretty packages that it seems to 
me a more fancy name than old-fash- 
ioned “suspenders” would be more ap- 
propriate. Some smart advertising man 
will think up one—see if he doesn’t. 

A few years ago, and not so many 
at that, face powder was sold by the 
quarter pound in unattractive packages 


with a “powder puff” about the size 
of the head of Kipling’s famous “Fuzzy 
Wuzzy”, with his “ ’ayrick ’ead o’ air”, 
thrown in for good measure, and pre- 
sumably to increase the consumption 
It was kept on the 
dresser in my and 
“splashed” on at stated intervals. No 
wonder the sale of face powder did not 


of face powder. 


lady’s boudoir, 


increase! 

Along came a genius who invented 
the “ 
package which holds a teaspoonful of 
tace powder; a little mirror, a little 
“puff”, which can be tucked in the 
corner of a hand-bag and used as often 
as the owner’s fancy dictates. Did they 
sell? You know the And 


largely because they are made so at- 


compact’’, a neat little attractive 


answer. 


tractive that the average woman just 
can’t resist the temptation to buy—they 
are so cute and pretty. 

Look at that array of perfumes— 
long counters of enticing odors—and 
my, how pretty and attractive are the 
vottles in which they are sold and the 
packages in which they are displayed! 
1 am almost tempted to buy one my- 
self. Does the package attract the at- 
tention of the buyer? 
tainly does. 

Let’s wander over into some other 
department of the big store, and see 
what we find. Right next door to the 
perfumes and cosmetics are the fancy 
An exceptionally artistic 
box containing three cakes attracts our 
attention. 
work of art, and the soap reminds one 
of the enticing odors of a flower gar- 
den. Price? “One dollar per cake’, 
says the polite sales-girl. “Do you sell 
“Oh, yes, 
we sell a great many boxes every day”. 
“Does the pretty package help to sell 
“Sure it does”. There in 
the spotlessly clean show cases, we find 
many different kinds of soap, an endless 


It most cer- 


toilet soaps. 


The packages itself is a 


many boxes at that price?” 


the soap?” 


variety of texture, size and color, dis- 
played in many different kinds of beau- 
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tiful, artistic and attractive packages, 

In another part of the building, we 
run across the stationery section. Here, 
too, we find an endless variety of fancy 
packages which unquestionably add 
tone and character to the writing pa- 
per and make it more attractive to the 
customer. No matter where we go, 
in every department we find special 
attention has been given to the packaze 
in which the merchandise is sold. 

Manufacturers that 
chandise attractively packaged and dis- 
played is half sold and that the pack- 
age is the dress for the merchandise. 
An attractive woman is made more at- 
tractive by the modish gown which she 
wears. So it is with merchandise 
which appeals especially to women, and 
to a lesser extent with the merchandise 
which men buy; a pretty package en- 
hances the attractiveness of the mer- 
chandise which it displays. 

A beautiful picture requires a 
beautiful frame, to set it off, and har- 
monize the ensemble of frame and pic- 
ture. ‘The package should receive the 
same careful consideration as the selec- 
tion of a frame for a beautiful picture. 
The functional features of both are 
very much the same. A pretty, attrac- 
tive package will not sell poor quality 
inerchandise—it may do so once but 
only once—but a pretty, attractive 
package will tremendously increase the 
sale of good quality merchandise, which 
is the only kind that one ordinarily 
would expect to find in such a package. 


know mer- 


We leave the store impressed with 
the fact that manufacturers are awake 
to the value of attractive packages in 
which to display their merchandise, and 
that after all is said and done, the pack- 
age is the thing. 


Paper Box Sales 


ALES of set-up paper boxes for 

the first eleven months of 1927 as 
compared with the same period a year 
ago were of approximately the same 
value, according to the current busi- 
ness digest of the National Paper Box 
Manufacturers Association. In some 
localities the buying of paper boxes 
has been exceptionally good, while in 
others sales have decreased slightly 
during the past two weeks. Paper 
box sales for 1928 should be better 


on the average than for this year. 





How Watches Are Packaged 


Careful Attention to Details in Methods Used by Hamilton Watch Co. Assure Safe and Un- 
damaged Delivery of Products. Variety of Packing Materials Utilized and Sequence 


HIGH grade watch is, un- 
doubtedly, the delicate 
and accurate 
general use today. The tiny wheels, 
screws, balance, escapement pinions and 
pivots are made with mathematical 


most 
instrument in 


precision yet are so delicate that they 


can actually be injured by your breath. 
Small wonder then, that the Hamilton 
Watch Co. takes every conceivable pre- 
caution in the shipment of its prod- 
ucts from the factory to wholesalers 
and retailers. How well this is be- 
ing done despite the usual jam-slam 


Containers used in packaging Hamilton watches. 


of Containers Rigidly Followed 


By ROBERT WADDELL 
Hamilton Watch Co. 


practically nil. In fact the record for 
1927 was 100 per cent safe and un- 
damaged deliveries with total watch 
shipments, 1,000 
watches sent each day during the two 
months preceding Christmas, more 
than any other year in the history of 


including over 


the company. 


O unusual has been the Hamilton 
Watch Company’s unique record 
in the books of the American Express 
Company that the manager of the local 
office receiving this out-going factory 


From the inside out. boxes and 


wrappings are: [‘lannel bag; hinged and cushioned metal box; tissue paper; cardboard 
box; crumpled parchment paper and heavy double cardboard box. 


and knock-about of packages in trans- 
portation can best be illustrated by 
the following presentation. 
Thousands of watches are shipped 
each month by express from the Ham- 


ilton factory in packages, each of 
which contains from one to forty-five 
watches. These packages go to every 
state in the Union as well as to many 
points in Canada. Despite the value 
of high-grade watches, such as the 
Hamilton company make, for many 
years the loss or damage suffered in 


shipment of these watches has been 


business was instructed to obtain sam- 
ples of the manner in which Hamil- 
ton watches were being packaged. 
These samples were taken last vear to 
Philadelphia. 
as exhibits during a meeting of the 
superintendents and general managers 
of the Allegheny department of the 


They were held 


There they were used 


express company. 
up as the “ne plus ultra” of niceness 
in wrapping and sealing, and strength 
Atten- 


dants at the meeting were instructed 


and stoutness in packaging. 


to go back to their several districts 


and urge similar packaging perfection 
to other classes of shippers on their 
books whose percentage of loss through 
poor packaging had been plenty. 

But you are probably asking your- 
self what the secret of this marvelous 
packaging of watches might be that 
insures safe delivery of these super- 
delicate bits of mechanism! There is 
no necromancy—no magical new prin- 
ciple involved. Common sense and 
due attention to checking up on every 
detail in the company shipping depart- 
ment before any packaged watch leaves 
the factory has served well over many 
years. This has kept constant both the 
method of packaging and the almost 
100 per cent record for perfect deliv- 
eries which has paralleled this method. 

In considering the problem pre- 
sented in packaging the products of 
the Hamilton Watch Co., it is first 
necessary to know that the company 
ships both uncased watch movements 
and complete watches including pocket 
and wrist models. 


HE uncased movements are pre- 

pared for shipment in the fol- 
lowing manrer. First, the movement 
is placed in a metal shipping case re- 
sembling a real watch case, or a Cir- 
cular tin shipping box depending upon 
the grade of the movement. The 
metal container with movement inside 
is then tied in a canton flannel bag 
and placed in a double cardboard box 
containing compartments lined with 
The tin and flan- 
nel wrapped movements compactly fit 
into these compartments. Tapes that 
are fastened to the bottom of these 
partitioned boxes are then securely tied 


corrugated board. 


over the top of the cover and this box 
is then placed within another tele- 
scoped outer cardboard box. When 
thus packed, one or more of these 
boxes, depending on the number of 
watches to be shipped to a single con- 


signee, are then packed with shredded 
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parchment paper into corrugated car- 
tons. These folding cartons are car- 
ried in numerous sizes up to a Capacity 
of forty-five properly packed watches. 
The carton is thoroughly 
sealed gummed paper tape, 
wrapped in wrapping paper 
which is also completely sealed with 
gummed paper tape. When properly 
labeled the package is then made ready 
for shipment by being finally sealed 


packed 
with 
stout 


Method of packing uncased movements and repair parts. 


treated identically the same as the car- 
ton containing the uncased movements 
as described above. 

Watch cases sent in from retailers 
and wholesalers for reconditioning and 
repair when ready to be returned are 
the only type of shipments from the 
factory sent through the mails. These 
are carefully packed with tissue paper 
in a special small cardboard box with 
a gummed flap. The box is then taped 


Metal shipping case or cir- 


cular tin box is placed in double cardboard box containing compartments lined with 


single corrugated board. 
cardboard box. 
with sealing-wax—an added safeguard 
against looting as well as damage. 
packaging of the 
both pocket and strap models 


In the cased 
watches 
—the watch is first placed in a canton 
flannel bag which is closed in the cush- 
ioned and covered metal boxes with 
hinged and latched covers in which 
they are finally sold to the consumer. 

These boxes are wrapped in tissue 
paper and placed in a cardboard box 
just large enough to make a snug fit. 
This wrapped in 
crumpled parchment paper in the cen- 


box is carefully 
ter of a heavy double cardboard box 
about four or five times the size of 
the box containing the watch. 

The package is now a watch unit 
ready for packing either singly or in 
multiples, in a corrugated board car- 
ton which, when used, is packed and 


The latter box is placed within another telescoped outer 
Shipment is made in corrugated containers 


gummed paper and addressed 
further wrapping and sent 


these 


with 
without 
first-class mail. The losses on 
packages run considerably less than 
five in a thousand. 


Products for Textile Mills 
A REFERENCE 

cludes. descriptions of 
products manufactured by the Arabol 
Manufacturing Co. has just been is- 
sued by that company and will be of 
interest to mill officials, carders, spin- 


book whch. in- 


textile 


ners, slashers, weavers and _ finishers. 
This little volume is attractively bound 
and printed. The products included 
are grouped as follows: Finishes, sizes, 
boil-off compounds, softeners, gums, 
and weighting compounds. The sub- 
jects treated are conveniently arranged 


for reference purposes. 
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Continental Can Expands 
ONTINENTAL CAN CO.,, 
INC., of New York, formally 
took over the Passaic Metal Ware Co., 
of Passaic, N. J., on January 10, and 
will continue to operate that business 
in conjunction with its own. 
The the 
Metal Ware Co. broadens out the so- 
called general line of cans heretofore 
manufactured by the Continental Can 
Co., Inc., and likewise places the Pas- 
saic Metal Ware Co., through its abil- 
ity to supply types of cans for which 


acquisition of Passaic 


they were not previously equipped, in 
a position to serve customers to a 
greater extent. 

The organization of the Passaic 
Metal Ware Co. becomes a part of 
that of the combined companies, and 
I. W. England, the founder and presi- 
dent of that company, will continue 
in an executive capacity with the en- 
larged company. 


DuPont Cellophane Moves 
Sales Offices 


hs PONT Cellophane Co., on 
Jan. 1, moved their main sales 
offices from 40 West 40 St., New 
York City, to the new Park Avenue 
Building, 32 St. and Fourth Ave. The 


new larger quarters which the com- 


pany is taking at this time are neces- 
sary due to the expansion in the use of 
cellophane which is being used as a 
wrap in over thirty important indus- 
tries. 


Annual Meeting of A. Ph. A. 
HE seventy-sixth annual meeting 
of the American Pharmaceutical 

Association is to be held the week of 

August 20 at Portland, Maine. In ad- 

dition to the various sessions of the 

American Pharcaceutical Association, 

meetings of the National Association 

Boards of Pharmacy, the American 

Association of Colleges of Pharmacy, 

the National Conference on Pharma- 

ceutical Research and the Conference 
of Pharmaceutical Association Secre- 

taries will be held. E. F. Kelly, 10 

W. Chase St., Baltimore, Md. is secre- 

tary of the American Pharmaceutical 


Association. 





The “Skyscraper” Speeds Up Sales 


Display Containers Which Secure Maximum Attention Value for Packaged Merchandise 
Obtain Efficient Distribution of Goods for Retailers. Adoption of Modern Trend 
Offers Compactness, Economy of Space and Accessibility 


By FRANCIS D. GONDA 


Vice-President, Einson-Freeman Co. 


resentative of these United States— battle of consumer sales. 


|: there is any one thing that is rep- 


one thing most typical of our coun- consequence, a “frontage” 


try and identified with 
the very concept of 
America by admiring 
outlanders — that one 
thing is the Skyscraper. 

It is at once a symbol 
of aspiration, an expres- 
sion of the bold spirit of 
American pioneering, 
and a practical solution 
of the very practical 
problems that the indus- 


fayvass 


LIQUID GLUE 





trial growth of America 
has thrust upon both: 
builders and owners of 
real estate. And as it 
has revolutionized our 
skyline, extended busi- 
ness skyward and 





speeded up both business 
and general building 
methods, so it is rapidly 
revolutionizing the man- 
ner and method of pack- 
age sales and gradually 
turning counters into the 
miniature semblance of 
the most striking feature 
of our urban skyline and 
the American scene. 

The introduction of the 
“skyscraper” idea into counter 
merchandising was brought 
about by the same economic 
forces, the logical operation of 
the identical set of conditions 
that made the skyscraper both 
an ornamental and a_neces- 
sary part of the American 
landscape. 

The counter is the veritable 
“Main Street” of inside-the- 
store merchandising—the most 
desirable display space, the lo- 
cation of locations for pack- 
aged merchandise. Its _at- 
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tainment is literally more than half the 















































Double-tier display container of skyscraper principle 


counter is more keenly contested, 
more strenuously competed for by 
every manufacturer who succeeds in 

selling the dealer than the choice cor- 
ners on main-traveled thoroughfares 
that real estate departments of the 
big retail chains are constantly gun- 
ning for with the patience of a Persh- 
ing and the strategy of a Foch. The 
net result is that counter space is 
becoming scarcer, more and more 
valuable, harder and harder to get. 
If the manufacturer is to compete 
successfully for these locations that 
are more valuable to the purveyor of 
packaged merchandise than a Wall 
Street address to a broker or a Fifth 
Avenue frontage to a fashion house, 
if he is to secure a “place in the sun” 
for his goods there, he must em- 
ploy all the ingenuity, all the re- 
sourcefulness, all the inventiveness 
that are the legitimate heritage 
of this pioneering land. 

It doesn’t matter whether it 
is a brand new article of mer- 
chandise, or a long-established, 
respected and widely sold brand. 
The first imperative for the 
sales manager—and often, the 
difference between failure and 
success—is “Get the goods 
where they can be seen’. 
The corollary to this axiom of 
store-selling strategy is “Get 
them where they can be seen 
first’. For it stands to 
reason—and sound psychology 
—that if you can beat the 
other fellow to the consumer’s 
first glance, you will have the 
first and better chance to sell. 

This, then, was the genesis of 
the “skyscraper” idea in counter 
sales: The imperative need, due 
to increasing competition, to de- 
vise a display container which 
would occupy a minimum of 
space on the already crowded 
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counter, and, at the same time, give the 
maximum of display or attention value, 
insuring that the contents, the mer- 
chandise, would be seen better and 
quicker than competing brands. 

But there were still other angles to 


consider. Since space on the counter, 


Convenience, compactness and attention-getting characterizes this 


double-tier display 


unlike real estate, is not to be soundly 
or safely obtained by the method of the 
auction block—the “highest bidder” 
system of bribing the dealer with spe- 
cial discounts or “free goods” whose 
deleterious effect on merchandising has 
been so often deplored—appeal must 
be made, aside from intrinsic merit of 
merchandise or sheer advertising value 
of display design, to the convenience 
and interest of the dealer upon whose 
goodwill the opportunity to get “front- 
row space” in the store must ultimately 
depend. 

So, in addition to 
economy of space, the container must 


compactness, 


be made, above all, convenient for the 
dealer. It must be so designed as to 
be easy to open, quick to set up, time- 
saving in the accessibility of the mer- 
Time means 


chandise it contains. 


turnover — and therefore literally 
“money’—to the merchant, so any- 
thing that will save time for the dealer 
will meet with his appreciation in 
proportion—or, conversely, with his 
disfavor. In fact, experiments con- 
ducted by the Charles W. Hoyt Co., 
advertising agents of New 
York, for the Russia Cement 
Co. on one of their pack- 
aged products, LePage’s 
Glue, proved 
that almost 
any display 
container that 
took the deal- 
er more than 
a very limited 
number of sec- 
onds toopen 
and set up 
would not get 
on the counter 
at all, but be 
relegated to 
the shelf. 

To meet 
these prob- 
lems, an en- 

tirely new type 
of display 
shipping con- 
tainer was de- 
veloped some 
five years ago; 
the so-called 
Einson - Free- 
man ‘“Double- 
Tier’ 
It categorically fulfilled each 
of the requirements enumerated. It 
took less than half the space on the 
counter that the ordinary “flat” type 
of container required. It showed two 
rows of merchandise and gave the 
manufacturer three times the former 
amount of advertising space. 

And because it stood upright instead 
of lying flat, it stood out among other 
display containers on the shelf as a 
skyscraper would stand out among a 
row of old-time warehouses, capturing 
the most casual attention as imme- 
diately and inevitably as a Woolworth 
Building set in a monotonous low sky- 
Furthermore, it was easy to 
pack, compact to ship, handy and ac- 
cessible. It needed no fussing with 
complicated arrangements of tabs and 
easels but could be set up, almost au- 


co fn- 


tainer. 


line. 
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tomatically in three seconds, and, once 
open, absolutely defied the dealer to 
shove it under the shelf! 

This new “skyscraper” type con- 
tainer, because it fulfilled every re- 
quirement of sound store merchandis- 
ing and because it was constructed with 
the merchant’s viewpoint in mind, se- 
cured some remarkable results. It se- 
cured display on counters for Hohner 
Harmonicas in something like three 
hundred thousand 
which the merchandise has formerly 
been relegated to the shelf. It made 
the curve of LePage’s Glue sales, for 
the first time in fifteen years, inde- 
pendent of the down-curve of general 
business conditions. It sold a million 
Yale “Dollar” Flashlights in four 
months, and something like ten million 
more bags of “Bull Durham” Tobacco 
in five, also setting a new merchandis- 
ing record while being used as the sole 
medium to _ introduce 
for the American 


retail stores, in 


advertising 
“Half-and-Half” 
Tobacco Co. 
The wide range of adaptability of 
this display container—on which the 


Showing method of setting up double-tier 
container 


validity of the basic patents granted 
has just been sustained by the U. S. 
District Court—is evidenced by the 
variety of merchandise and types of 
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packages in connection with which it 
has been successfully used. 

The Russia Cement Co. has used it 
to display LePage’s Glue in tubes and 
in bottles, to introduce Signet Ink in 
new ornamental bottles; the American 
Tobacco Co. to sell Bull Durham to- 
bacco in bags and Tuxedo and Half- 
and-Half in cans; the Yale Electric 
Company has employed it to merchan- 
dise flashlights and batteries ; the Ward 
Baking Co. to display packaged cakes ; 


an ao | 
Ved 5 tobaceo 


Examples of display cartons which show actual size packages 


the Hohner Co. to hold harmonicas; 
Johnson & Johnson for surgical dress- 
ings; the Oakite Co. for furniture pol- 
ish; Ingram’s for shaving cream. In 
fact, it has been used to display every- 
thing from fountain pens to fruit, from 
spark plugs to soap, from candy to 
corn-cures, and from tea to twenty or 
more other variations of packages and 
products for sale in retail stores. 

It is not too much to say that, just 
as the skyscraper is acceptedly the con- 
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struction of the future, this new de- 
velopment in display containers is des- 
tined to be even more largely employed 
as competition for counter space grows 
closer and keener. Manufacturers con- 
templating the packaging of new or old 
products will do well therefore to con- 
sider carefully the adaptability of their 
package to this new type of display 
container—a container which may help 
them so materially to win in the battle 
for counter sales. 


140 ford 
Salisbury 
—_ 


CIGARETTES 


83 
@ J 


of merchandise 
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Containers for Toilet Preparation Present Effective Appear- 
ance and Combine Utility with Attractiveness in 
Color Combination 


N these days of intense competition 

the customer must not only be sold 
at the place of sale; they must be kept 
sold until the product is entirely con- 
sumed. It is admitted that the peauty 
of the container has a decided cffect 
in this direction. 

In many cases the package that 
stands out among its competitors on 
the and seems to 
have the utmost in package appeal, is 
a decided failure on the dressing table. 
In contrast with its flashy brothers, a 
nackage does not appear the same as 
wher placed in the refined and more 
subdued atmosphere of a boudoir. 

In the Southern Flowers tissue and 


retailers’ shelves, 


wrinkle cream package reproduced on 
the front cover of this issue the manu- 
facturer, the National Toilet Co., 
Paris, Tenn., has tried to get the most 
out of both situations. The jar is not 


Lasting Effect 


decidedly novel, neither is it common- 
place. It is correctly proportioned 
and has “good lines”. The wide mouth 
makes it easy for even the shortest 
fingers to reach the bottom. The clos- 
ure was a matter of much considera- 
tion. Various color combinations in 
many designs were submitted. The 
cap selected is a panel from the South- 
ern Flowers face powder box, and be- 
ing such carries out the design most ef- 
ficiently. Lettering purposely 
omitted, as the unlettered, flowered 


was 


cap gives the suggestion of a vase of 
flowers. It was necessary to use a 
seven color job to get the delicate shad- 
ings on this cap but the final appear- 
ance justified this additional expense. 

There are two labels on this pack- 
age. A front label which carries the 
company’s line design and the name 
and a back label which carries direc- 


tions. The front label is affixed to a 
small panel blown in the jar while the 
back is crescent shaped to conform to 
the peculiar shape of the jar. While 
the design of the jar is not well adapted 
to machine labeling, it has been found 
that a good speed is maintained by 
hand labelers and production costs are 
as low as is consistent with quantity. 

Modern filling and finishing meth- 
ods are fairly well standardized and 
the company conforms as closely as pos- 
sible to what is considered good prac- 
tice. The only departure from the 
conventional is to pass the jars from 
the filling machine through an air blast 
that cools them rapidly and without 
shrinkage. 


Cundall, Powell & Mosher, 

Inc., Changes Name 

HE name of Cundall, Powell & 

Mosher, Inc., has been changed 
to Capem Machinery Corp. ‘There 
has been no change in the company or 
its policies, the change in the name 
being due only to the fact that the 
equipment manufactured by them has 
been known as the Capem line. 








Your Package Worth 


OW can the ultimate consumer tell which of the 
400 brands of popular tooth pastes, liquids and 
powders he should buy, or shoe polish, or floor wax? 
Will the right cake of soap give him a school-boy com- 
plexion? ‘These and other questions are asked by F. J. 
Schlink in a recent address given before the sales promo- 
tion division of the National Dry Goods Association. Mr. 
Schlink points out in this same address that the Govern- 
ment, buying some $300,000,000 worth of supplies and 
equipment is able to save taxpayers something like $100,- 
000,000 for an estimated cost of $2,000,000. This sav- 
ing is effected through the utilization of experts who pre- 
sumably say what’s what in such purchases after a strict 
examination and testing of the various commodities to 
be bought. 

Obviously, as the address points out, the consumer has 
no means at his disposal whereby he can determine such 
questions as are propounded by Mr. Schlink. Actually, 
in the purchase of many advertised articles, the average 
consumer does not concern himself with the economics in- 
volved. He simply buys, believing that he is obtaining 
quality, or at least good value, and makes no protest. 
If he is dissatisfied or becomes convinced of the merit, or 
supposed merit, of another brand, he changes to that brand 
at the time of his next purchase. We know of no better 
way of indicating that we are a nation of philosophers, 
guided by human nature, rather than economists, tech- 
nical experts and such, than to point out the number of 
brands of each commodity that are produced—and sold— 
yearly. 

Far be it from us to enter a discussion involving qual- 
ity of goods as contained in packages, for we realize that 
there are many instances of commodities that make use of 
attractive packages to conceal or misrepresent the short- 
comings of their contents. But such practices as these 
cannot be interpreted as condemning the use of packages. 
Nor is the statement which Mr. Schlink makes regard- 
ing the mark-up of package goods to be taken too seriously. 
The ultimate consumer, he says, ‘may pay for package 
goods at a mark-up ridiculously out of proportion to the 
cost of packaging, which usually should be cheaper, done 
by automatic loading, weighing and sealing machinery, 
than by the grocer with his scoop and scales.” 

Those familiar with the costs of packaging operations 
and materials used in packaging know that there is con- 
siderable variation in the relation of these expenses to those 
that are applied directly to the production of the goods 
packaged. ‘True, in some instances, the packaging expense 
is charged back and included in what Mr. Schlink would 
say is a mark-up strangely out of place with the price that 
the goods (unpackaged) are worth. But how often is 
this done? We can point to any number of instances 
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where packages have been improved or where goods form- 
erly marketed in bulk have been placed in packages, and 
there has been no increase in the price asked. 

A package is, obviously, an advertisement for the goods 
it contains—usually, the better the package, the better the 
advertisement—so that it is very natural that the critics 
of advertising and advertising methods should include 


packages in their censures. But many of these criticisms 
are made without consideration of all of the facts. Pri- 
marily the package was used as a means of protection and 
convenience. ‘These functions still remain prime essentials 
in the design of packages. 

If we move from a walk-up apartment to one which 
provides elevator service, it is logical to expect that a 
higher rental will be asked—it is convenience and added 
service for which we are willing to pay. Likewise, if 
packages will deliver the goods we eat and use in better, 
in more sanitary condition, we are not apt to quibble about 
a slight extra cost for such service. 


The Bugbear of Trade Secrets 


URING some time or other of its existence each in- 

dustry must labor under the handicap of so-called 
trade secrets. Processes or methods, ingredients or for- 
mulae must have an origin and those who pioneer are 
quite within their premises in withholding, at least for a 
certain time, information relating to their invention, pro- 
viding there is justification for such a course. Obviously, 
one who has given time and expense to the working out 
of a device or procedure is entitled to compensation for 
such effort, and naturally seeks protection of his interests 
through patent registration. The latter assures him the 
exclusive use and benefit of his invention but does not and, 
quite properly, should not prevent the design of other 
means of performing like functions or providing equivalent 
substitutes. By reason of this fortunate provision, the 
various industries have been able to advance, and it will 
be noted that those industries in which the greatest progress 
has been made have moved forward at a faster and more 
substantial rate than those in which the interchange of in- 
formation has been retarded. 

Our general observation leads us to believe that the pack- 
aging industry is fortunate in that respect, and the fact 
that there has been little need or attempt to conceal de- 
vices and methods has been one of the reasons why ad- 
vances have been made in practically every field where 
packaging is used. Those interested in packaging soap, 
for instance, have something in common with those who 
are concerned with the machinery and methods used in 
packaging cigarettes and similar commodities, and we find 
a healthy interchange of ideas and opinions. There are, 
however, a few recalcitrants but the percentage is small 
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considering the size of the industry and the number of 
companies who operate packaging departments. 

It is encouraging also to find that the same spirit of 
cooperation is apparent among many of the manufacturers 
who serve the packaging industry. For exampie, we re- 
cently received a letter from such a manufacturer in refer- 
ence to an exchange of courtesies with another engaged in 
making a similar line of equipment. An abstract of this 
follows: ‘““We have no secrets to hide and we would be 
mighty glad to go into details... . 
‘trade secrets’ often wake up to find they have been nursing 
crude old fashioned methods of accomplishing things when 
there are ‘open secrets’ in their own industry that their 
competitors are using—and that they may be privileged to 
use as well. These ideas may be more beneficial to them 
in their production and profits than some obsession that 
they may be guarding with their lives and which no one 
would want to steal.” 





Building Prestige for Canned Foods 


ECENT foreign dispatches carried the news that hus- 

bands of the United States would be in dire straits 
if anything happens to the tin supply, owing to the fact 
that we depend largely on “tinned”? foods. We are said 
to use 50 per cent of the world’s annual production of tin. 
This statement will hardly be viewed with alarm by hus- 
bands or other beneficiaries of the canned food habit for 
today most of the large canning companies employ tin and 
glass as well as fibre containers, and market all of them 
on a large scale. Each has its place and advantages and 
the use of food products so distributed has become accepted 
practice. 

The prediction seems to be of even less concern to a 
number of associations—notably the National Canners As- 
sociation, National Wholesale Grocers Association and 
the Canning Machinery and Supplies Association—who 
have approved of a plan which calls for an intensive adver- 
tising and sales promotional drive to promulgate the use 
of canned foods. The objects of this drive are as follows: 

1. Immediately to accelerate and increase in volume 
the movement into consumption of stocks of canned foods, 
and especially those of first quality rather than the inferior 
grades, during the period before the season for the heavy 
marketing and consumption of raw foods. 

2. ‘To impress upon the public mind, as far as it can 
be done in a relatively limited time, the idea of quality 
in canned foods; their importance and value to the con- 
sumer, and their superiority to price considerations. 

3. To present a convincing demonstration to the can- 
ning industry as a whole of the possibilities that exist in 
co-operative sales promotion on a large scale, with the 
hope and expectation that the success of this six-week cam- 
paign will be so striking that it will pave the way for the 
return of the industry to the ranks of the permanent ad- 


vertisers. 

4. To educate the canning industry itself, no less than 
the public, to the value of high standards of quality in 
canned foods. 





Folks that harbor | 
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The carrying out of such a plan, it seems to us, will not 
only impress the public and the. canning industry with the 
value of high quality standards in canned foods but will 
also establish a better understanding of the materials and 
methods used in canning work; in short, the “ingredients” 
of the package. 


Packages in Window Displays 


T is generally -accepted in retail merchandising that no 

other form of advertising costs less in dollars aid cents 
or yields more direct sales returns than well trimmed 
windows. The user of packages, therefore, if he would 
take advantage of this form of sales help, must concern 
himself not only with the design of his containers and 
their appearance but must also consider the background or 
scenery which is to be supplied to the retailer for use in 
window displays. 

All packages lend themselves to some form or other 
of grouping; the success of that grouping—its power to 
sell goods—lies in the effectiveness or attractiveness of 
arrangement. We have already pointed out that there 
is an increasing trend in many lines of merchandise to- 
ward competition between packages rather than between 
the goods themselves. This condition can quite properly 
be said to apply also to the design of window displays in 
which packages play an important part. 

Well planned and attractively designed, window displays 
offer an unusual opportunity to supplement the attractive- 
ness of the package and increase its value as a merchandis- 
ing factor. Therefore shape and colors, as well as the 
selection of printing, lithography or other means of repro- 
duction to be utilized in the preparation of the displays 
must be chosen with the same care and study that is ap- 
plied to the package. 


Progress in Use of Folding Boxes 


T a recent meeting of the Folding Box Group of 

the Paperboard Industries Association, detailed re- 
ports were submitted showing results in introducing and 
extending the use of folding boxes in five different lines of 
industry. ‘The surveys which have been made have proved 
that in a number of different fields producers of mer- 
chandise which is now sold in bulk or in other types of 
packages may derive substantial benefit by the packaging 
of their goods in folding boxes. The use of folding boxes, 
it is stated, will not only increase the demand for a manu- 
facturer’s product, but by packaging the goods in such 
boxes there are several economies to be derived besides the 
advertising advantages offered by them. 

It is understood that sample boxes of proper construc- 
tion and suitable for certain products are being prepared, 
and from a study of these it will be possible to establish 
standard folding boxes for given weights, types and sizes 
of products. This plan correlates with the work done by 
the Department of Commerce along lines of simplification 
and standardization and cannot fail to be of benefit to 
those who are users or prospective users of folding boxes. 
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Improvements in Paper Box 
Construction and Practice 


Strength, More Effective Closing and Substantial Economies Obtained in Recent Types of 
Cartons Which Can Be Used for Variety of Products — 
Adaptability of Sealing and Gluing Machine Units 


By J. S. FERVOR 


there are many instances in which the 
new boxes are applicable where no 
such machine units will be required. 
It is significant also that these ma- 
chine units, as finally evolved, are the 
result of a real and earnest develop- 
ment program looking toward the per- 
fecting of machines adapted to the ef- 
fective setting-up, closing or sealing of 
Investigation and _per- 
severance in carton manufacture are 


such boxes. 


responsible for the creation of ma- 
chines which actual experience has now 
shown to be substantially designed and 
well suited to the purposes indicated. 

“Blue Goose” pillows require a large 


box 23 in. long by 17 in. wide as 
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Fig. 1. Box with gum coated end flaps 








signs of paper boxes which are finding 
a logical application to different pack- 
aging problems have recently been in- 
troduced, 

The tuck-end 
glued-end cartons and lock-end cartons 


so-called cartons, 
have their field of usefulness and yet 
there are many conditions which the 
new types of cartons, described and 
i!lustrated in this article, seem to sat- 











isfy with the resultant advantages of 
greater strength, more effective clos- 
ing or sealing and substantial econo- 
mies. 

The feature of service has gone 
hand-in-hand with the development of 
these new types of boxes, even to the 
extent that devices and machine units 
are available to paper box users which 
will enable them to handle the boxes 
with a minimum labor cost, although 


34 













Fig. 2. 


Moistening pad for flaps 


shown in Fig. 1. An important fea- 
ture is the use of gum coated end flaps. 
In assembling the box the gummed 


‘surface is moistened and a slight 


stroke of the fingers then insures proper 
adhesion. A_ non-collapsible box, 
equivalent to a set-up box, is thus as- 
sured without mechanical means other 
than the relatively simple little device 





Fig. 4. Envelope box assembled 


shown in Fig. 2. This is a felt pad 
moistening arrangement which applies 
the proper amount of moisture to the 
gummed end flaps to provide effective 
sealing, the gummed flaps being hastily 


Fig. 3. Envelope box in flat form 


drawn through the device just before 
making the seal. 

Another feature is the reinforcing 
tape which strengthens the corners. 
This reinforcing feature is of value 
when the boxes and contents are to be 
kept on shelves in retail stores and 
where a strong box, which will stand 
up under the usage encountered in 
pulling the box off the shelf, replacing 
it in stock, etc., is desired. 








of 
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Fig. 5. Box with replaceable lid 


An ingenious and attractive en- 
velope box has been used quite suc- 
cessfully for about a year by the Ber- 
kowitz Envelope Co., Kansas City, 
Mo. Fig. 3 shows the box in the flat 
as obtained from the carton manufac- 
turer. The glued overlaps at the ends 
are readily sealed like an envelope flap 


Fig. 6. Front view, carton sealing machine 
K g 


by the envelope manufacturer at the 
time the boxes are set up. ‘The fin- 
ished box is shown in Fig. +. There 
are no holes, slots or locks and this 
box possesses the vital qualities of non- 
collapsibility and maximum rigidity. 
It has all the advantages of a set-up 
box, plus lower cost and less space. 
The box shown in Fig. 5 carries a 
product similar to Kotex and solves an 
important problem for this type of 
product in that maximum protection is 
obtained through effective sealing by 
means of the carton sealing machine, 
shown in two views in Figs. 6 and 7 
and now used by the Kleinert Rubber 
Co. After insertion of the contents, 
the boxes are fed into the carton seal- 
ing machine which applies a thin, even 
film of glue just where it is desired, 
folds and seals both ends of the pack- 








age at the same time and delivers the 
boxes at the end of the machine as 
completely sealed packages. 

To enable the users of the product 
to remove part of the contents with- 
out destroying the package, a special 
glue flap is provided which can be 
ripped open by inserting a pencil, nail 
file, or similar object without marring 
or destroying the surface of the carton. 
Proper instructions as to the manner 
of opening are printed on the carton. 
After the package has been opened in 
this way and part of the contents re- 
moved, the lid may be readily replaced, 
thus effecting a continued protection 
for the contents. 

The carton sealing machine (Figs. 
6 and 7) for handling glued end car- 
tons, with complete overlap, is 
equipped with two carriages which 


travel reciprocally, one carriage being 
loaded and tripped for forward move- 
ment into the machine as the other one 
becomes available for loading. The 
machine is provided with two trips, 
one for each carriage, the two car- 
riages being actuated and moving in- 
dependently of each other. Each car- 
riage has a speed of 20 per minute, or 
a combined capacity of both carriages 
of 40 per minute, the idea being to 
load the carriages alternately to get 
maximum results. 

This machine unit is a relatively 
small one, equipped with a 1-hp. mo- 
tor, driven through flexible couplings 
and a worm drive reduction. The 
weight of the machine is about one 
thousand pounds and the floor space 
required is approximately 4 ft. x 4 ft. 
Curved, stationary folding guides, 
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comparative freedom from working 
parts and the rigid construction of this 
unit make it particularly adaptable to 
the job of sealing boxes such as the 
“Kez” box and the cake boxes shown 
in the accompanying illustrations. 
Cake boxes of the type i!lustrated 
in Fig. 8 (flat) and Fig. 9 (complete) 
are admirably handled on carton seal- 
ing machines. This practice enables 
the baker to send out his product in a 
package completely sealed and the 
method insures at least 40 per cent 
more rigidity than can be obtained 
with a locking or tuck-end box. There 
is also considerably less labor involved 
in sealing the package than by locking 
the ends and the resultant package is 
more sanitary than other forms of car- 
ton. In addition there is a tendency 
for this type of box to keep the con- 





Fig. 7. Side view, carton sealing machine 


tents fresh for a longer time than when 
the lock or tuck-end box is used. 
The hexagonal box, shown before 
and after assembly in Fig. 10, offers 
a unique and individual type of pack- 
age which costs no more than a square 


carton of similar proportions. The 
construction of this type of package is 
made possible for the first time in con- 
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Fig. 8. Cake box, flat form 








Fig. 9. Cake box, assembled form 
nection with the use of the carton seal- 
ing machine. 

The style of candy box shown in 
Fig. 11 is ideally adapted to handling 
by the telescope type box gluing ma- 
chine, shown in Figs. 12 and 13, and 


Sectutter’s 








Fig. 11. 


Glued candy box, flat form 


Fig. 12. 


Gluing machine, side view 


Fig. 10. Hexagonal box. 
sealed after contents are inserted. 


Modern Packaging 


There are four of the hexagonal sides of this box to be 
This involves passing the box through the carton 


sealing machine twice 


it is significant that this method is ap- 
plicable to either single wall or double 
wall box blanks or any desired com- 
bination. In connection with the tele- 
scope type box gluing machine, form- 
ing blocks are provided on carriages to 
receive the box blanks. There is only 
one trip which controls the movement 
of the box blank carriages. When 
box blanks are mounted on the form- 
ing blocks and the clutch is tripped, 
actuating the forward movement of 
one block, the return action of the 
opposite block is simultaneous!y moved. 
While one block is in loading position, 
the opposite block with the box blank 


mounted on it, is under pressure, thus 
utilizing the loading period of the box 
cover for pressure period of the box 
bottom and vice versa. 

A noteworthy feature is the simpie 
mechanical principle employed in the 
forward and backward movement of 
the carriages. The chain that moves 
the blocks back and forth travels in 
one direction only and this means de- 
cidedly smooth and practically noise- 
less operat’ n. This is effected by a 
brack 1 slotted cam 
with of the links of the chain, 
traveling in one direction, the top po- 


connection 


sition of the chain moving the carriage 


Fig. 13. Gluing machine, front view 
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Begin With The Package Design 








T is an axiom among suc- 

cessful advertisers of 
packaged goods, that an illus- 
tration of the package should 
appear in every advertise- 
ment. 


It is not enough to illus- 
trate the product, although 
it is essential toward creating 
a desire for it, but of what 






For It Should Be The Foundation 
Of Every Printed Sales Effort 


Some folks have the notion 
that a package is artisic if it 
is merely “pretty” —all fussed 
up with lacey scrolls, or 
capitalizing the charms of 
some beautiful girl. 


Art in 





avail is an aroused desire for 
a product if the prospective 
purchaser cannot identify the 
package? 


Whether you are now an 
advertiser or whether you 
have not as yet adopted this 
potent means of sales build- 
ing, you should make sure 
that your package design is 
pleasing and attractive 
enough to reproduce in your 
publicity. It should also 
possess the ability to suggest 
the character of its contents. 





A counter card that o_o the — 


and displays a. wc. 


Carton designs showing the product in use, All designs on this page were produced by 
the Art Department of Sutherland Paper Company. 





package design today goes 
way beyond the “pretty” 
stage, for to have real value 
to you it must not only at- 
tract attention, but carry a 
definite suggestion that stim- 
ulates a desire for the con- 
tents. Such packages lend 
themselves readily to repro- 
duction in printed advertis- 
ing, and actually enhance the 
appearance of such publicity. 


Every year more manufac- 
turers of packaged products 
are capitalizing on the sales 
value of their packages. An 
excellent method is to fur- 
nish dealers with suitable 
store cards, counter display 
containers, and window dis- 
plays in which may be incor- 
porated the actual container 
or printed reproduction, thus 
affording a strong tie-up at 
the point of sale, with their 
printed advertising. 


This method serves to 
bring the package well for- 
ward where its sales value 


(Advertisement) 


may come into full effective- 
ness. 


There is a staff of artists at 
the Sutherland Paper Com- 
pany, in Kalamazoo, Michi- 
gan, who have specialized on 
package design for many 
years. They have been 
schooled to develop designs 
that sell the product — not 
just glorify it. This art serv- 
ice is available to those who 
are interested in developing a 
new or improved package. 


This firm has also turned 
out some very effective coun- 
ter display containers, win- 
dow display pieces and 








A colorful paraffined carton for fish that 
appeals to the appetite. Ncte the atmos- 
phere of freshness. 


weatherproof signs, etc., in 
all of which the package is 
played up to its full sales 
possibilities. 


The skill of Sutherland 
designers and their excellent 
printing equipment and per- 
sonnel can work effectively 
and economically for the 
purchaser in this department. 
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forward and the bottom position of 
the chain bringing the carriage back 
into loading position. 

Boxes are automatically stripped or 
ejected from the carriage blocks and 
the operator then pushes them into 
the chutes at the top of the machine, 
giving the glued joints of the boxes a 
chance to set and at the same time get- 
ting the boxes out of the way. 

The variety and scope of these new 
and important box applications will 
be evident from the typical instances 
cited and box users may find the ideas 
and methods set forth of general in- 
terest, if not of specific interest, as re- 
lated to their own particular problems. 


Packaging Alcohol Soaps* 


INCE alcohol soaps lose their al- 
cohol by evaporation when ex- 
posed to the air, possibly very gradu- 
ally, their careful packing, even in 
use, is absolutely essential. This may 
appear at first sight as a considerable 
disadvantage when compared with or- 
dinary soap cakes, since it must mean 
an increase in cost and a decrease in 
convenience for use. On the other 
hand it cannot be denied that an un- 
wrapped or uncovered cake of soap is 
exposed to various hazards which 
should be avoided from a strictly hy- 
gienic standpoint; and it often happens 
that there is a decided and well justi- 
fied reluctance to use soap which has 
been so exposed, on the ground of its 
unpleasant appearance, if for no other. 
The ideal packaging must conform 
to the following conditions at least: 
(1) complete neutrality towards the 
content, (2) perfect closure, prevent- 
ing any loss by evaporation during 
normal periods of use, (3) conven- 
ience in use and no residual waste, (4) 
cheapness. In packing alcohol soaps 
metal is best avoided, and if it must 
be used then lead tubes well coated 
with tin may be allowed, as also small 
boxes or tins of white metal. But the 
best material is glass or earthenware 
(or porcelain). The specially con- 
structed opal glass containers now in 
use are admirably adapted for the pur- 
pose in view and are suitable both 
for solid cakes and for pastes. 


*Abstract from “The Properties of Alcohol 
Soap,” by Dr. H. L. Ramsey, American Per- 
fumer, February, 1928. 


Modern Packaging 


A Personal Confectionery Box 


Mothers’ Day Package Combines Convenience and Senti- 
ment with Attractiveness and Offers Good Display 
and Sales Opportunities 


N attractive confectionery pack- 

age which combines originality 
with appropriate that 
shown in the accompanying illustra- 
tion. As may be seen, this package 
consists of a fancy paper cevered box 
on the cover of which is placed an 
original photograph inscribed with a 
verse suitable to the occasion — 
Mothers’ Day. Space is provided for 
the personal signature. The box is 
machine made with the exception of 
the photograph which is pasted on the 
top of the package. This photo pack- 


sentiment is 


turer an opportunity to make a rea- 
sonable profit and still give fair value 
to the purchaser. 

Most of the progressive candy fac- 
tories wish to concentrate their efforts 
on live sellers and heartily welcome 
selling helps from the box maker. Cir- 
culars, such as described, are being 
used as enclosures by candy factories 
with invoices and general correspon- 
dence. Some of the smaller houses 
find it impossible for them to furnish 
stands, etc., with orders for three and 
six boxes, but the larger and more 


Remember—The Mother at Home 


Fancy paper by Walther & Co. 


Mothers’ Day candy box with appropriate greeting 


age has been copyrighted by the God- 
shall Paper Box Co. 

The manufacturer has provided a 
shipping container which consists of 
an ordinary stay-corner box as well as 
a counter or window display for the 
package. This display is printed in a 
black and light blue color combination 
to harmonize with the package. Dis- 
plays and circulars, which can be used 
as hand bills or postal cards, are sold 
to customers at cost. 

The complete selling plan, as out- 
lined, has a strong appeal to buyers. 
Many candy factories sell retail ac- 
counts in lots of one-third and one- 
half dozen as desired which gives the 
retailer a large variety of packages, 
some of which sell and some of which 
will not. It is a demonstrated fact 
that a large display of one item gives 
the buying public more confidence in 
the purchase and gives the manufac- 


progressive have taken up with this 
idea promptly believing that it helps 
them to sell a volume of candy at a 
fair profit. Some large houses are 
practically concentrating their entire 
efforts on this one package with large 
sales as their motto and are getting 
satisfactory results and are not worry- 
ing about the small competitor loaded 
down with large sample cases taking 
orders in small lots and complaining 
about general business conditions with- 
out making any constructive effort to 
overcome the selling abuses. 

Display stands, printed literature, 
newspaper advertisements, etc., for use 
in connection with packages are de- 
signed by houses selling other articles 
with sales possibilities. The experi- 
ence on this package would indicate 
that wherever possible customers 
should be given complete selling as- 
sistance. 
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Window Displays That Create Sales 


ITH the keen compe- 

tition of present day 
merchandising Window Dis- 
play Advertising has become 
of vital importance to manu- 
facturers of packaged pro- 
ducts. You must now get 
every ounce of sales value 
from your displays. 


For this reason The W. F. 
Powers Company is inaugu- 
rating a series of discussions 
on this vital subject. To man- 
ufacturers who have been 
groping in the dark, this series 
will prove of value; to those 
who have been treating win- 
dow display problems with 
due consideration of the basic 
principles involved this se- 
ries will prove of interest. 


Problem “A” is presented 
here. This display, originated 
by the Powers organization 
has been successful. Why? 
Apply the following four 
fundamental principles of 
Window Display Advertising 
and see for yourself. 


1. Attention Value 


2. Prominent Display of 
name or product or 


both 
3. Appeal 
4. Sales Suggestion 


(Color and execution may be 
taken for granted when dis- 
cussing Powers Displays. ) 


Any one of the four princi- 
ples alone probably will not 
sell merchandise; all four may 
not sell it, but when these 
principles are applied in their 
proper proportion to the cre- 
ation of Window Displays, 





The First of a Series of 
Talks on Window Displays 


they will create a desire to 
buy. In the words of a suc- 
cessful Syracuse retail drug- 
gist “The average window 
display does not do these 
things. Many of them are 
beautiful and include the 
name of the article in a 
prominent place, but they do 
not give sufficient reasons 
why the prospective cus- 
tomer should buy.” 


Put down on paper your re- 
action to this display and send 


Advertisement 





it to The W. F. Powers Com- 
pany at the address below. 
Your criticism both of the 
articles and the displays, 
whether pro or con, is in- 
vited. 


An analysis of Problem “A” 
will appear in the April issue 
of Modern Packaging along 
with Problem “B”. The W. 
F. Powers Company, Creative 
Color Lithographers, 30 Ferry 
St., N. Y. C. Members of 
W.D. A. A. 
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The Packaging of Rubber Heels 


Unit Arrangement of Equipment at Plant of O’Sullivan Rubber Co. Permits Output to 
Keep Pace with Demand for Product — Automatic Equipment Forms Boxes 
and Fills and Assembles Packages 


OR many years people have sub- 
jected themselves to various 
forms of torture by wearing poor-fit- 
ting shoes. Even today we are told 
that among the constant shocks that 
fatigue the nervous system there is 
none so common as that which comes 
from the continual pounding of hard 
leather heels on still harder pavements 
and floors. The use of O’Suilivan’s 
rubber heels, therefore, has offered a 
pleasing and satisfactory relief from 
this almost constant fatigue and un- 
necessary waste of energy. 

Probably few of us realize when we 
go to our shoe repairman to have 
O’Sullivan’s attached that every pair 
of heels comes packed in a neat pack- 
age or carton that is plainly marked 
with the size, style and color. 

Take the 
time you go into a shoe repair shop of 
the nicely arranged piles of little square 
orange colored boxes, usually on the 


particular notice next 


By R. B. SMITH 
O'Sullivan Rubber Co., Inc. 


shelves directly in back of the cobbler. 

These little boxes insure to the con- 
sumer a carefully inspected, properly 
mated pair of O’Sullivan’s Heels. 
They also enable the repairman to 
keep his stock in good condition and 


The O'Sullivan rubber heel package 


to tell at a glance just the size and 
styles that he has in stock. 

Contrary to the practice followed 
by most users of packages the O’Sul- 
livan Rubber Co., Inc., does not make 
use of the package in its various forms 


of display advertising. There is, how- 
ever, a definite tie-up between the two 
tor it will be noted that the character- 
istic trade mark “O’Sullivan’s” which 
appears in all their advertising is also 
to be found on the cover of the pack- 
Likewise the illustration of the 
safety cushion heel. 

Automatic methods of packaging 
were introduced by this company some 
ten years ago to supplant the slower 
and more expensive methods then em- 
ployed. Since that time, advantage 
has been taken of various improve- 
ments that have been made in equip- 
ment and today the methods used are 
highly efficient and economical. Form- 
erly tops and bottoms of the boxes 
were supplied in set-up form but this 
practice utilized considerable storage 
space, so that today the necessary 
blanks for both of these are obtained 
and are formed in the plant by ma- 
chines provided for that purpose. 


age. 


One of the four units used in packaging heels at plant of O'Sullivan Rubber Co. 
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PLAIN COLORED EMBOSSE WAXED 


The Tra sspareift Wrapping Paper 





PROTECTS 
DISPLAYS 


ADVERTISES 
Your Products! 


Yes, aivertises them! Identifies them in the 
publg mind--keeps them in public favor--as 
prg@ducts that are always fresh and clean. 





: EGE Soe Available in any 


size Sheets or Rolls 


a to fit your wrap- 
ping machines. 
WRITE FOR 


L—— $A MPLES! ——— 








Made by 


The WARREN MANUFACTURING CO. 
342 MADISON AVENUE, NEW YORK 
Chicago Office: 1912 Conway Building . 
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Printed blanks used in forming the 
tops are placed by an attendant in a 
reservoir which feeds directly to the 
carton machine. There are six of the 
latter, each of which forms the cover, 
glues the ends and discharges the tops 
at the rate of about thirty-six per min- 
ute, on a moving belt which carries 
them to a bin or hopper. These tops 
are made from 26-point, white patent 
stock. The cover is 


coated news 


and bottoms as they come from the 
hopper to the moving belts, another 
places the heels in the bottoms, while 
a third is engaged in providing an 
adequate supply of heels. Just beyond 
this point a device is provided for 
stamping the size and color on the top 
of each box. After the heels have 
been placed in the bottoms, another 
set of parallel belts, moving at right 
angles to the first mentioned set, carry 


Battery of carton machines which form box tops 


orange in color, with the trade mark 
“O’Sullivan’s” 
a reproduction of the rubber heel in 
black, 


Four stayer machines, each with a 


in red, and also shows 


capacity of 52 pieces per minute, are 
used in the making of the bottoms of 
the boxes. These machines automatic- 
ally place strips of gummed tape at 
each of the four edges of the box after 
it has been formed and finally dis- 
charge the finished bottom to a moving 
belt for delivery in the bin or hop- 
per. Single manila chip board, of 28 
point, is used for the bottoms. 

The tops and bottoms are drawn 
off from the bins on the floor below 
and proceed by parallel belts to the 
heel filling machines. There are four 
such units each served by two belts, 
one for the tops and one for the bot- 
toms. Six boys are employed in at- 
tendance on each unit, the work as 
follows: 


One boy feeds and arranges the top: 


the tops and bottoms to a nail feed- 
ing device which drops the required 
number of nails into each bottom. 
This device can be operated so that a 
maximum number of 17 nails may be 
dropped. One attendant is used at 
this point. 

Provided now with heels and nails, 
the bottoms together with the corre- 
sponding tops proceed on the parallel 
belts to the end of the unit where the 
tops are automatically placed over the 
bottoms by means of a motion at right 
angles to the line of travel. The as- 
sembled packages are then kicked off, 
at the rate of 70 per minute, on to a 
portable bench. One attendant is on 
duty at this point of assembly and an- 
other removes the portable benches as 
they are filled. The filled benches, 
on casters, are pushed to the storage 
room for shipment or storage. 

Three sizes of fibre shipping cases 
are used, these containing one gross 
and made of 80-point board, 114 gross 
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of 100 point and 1% gross of 100 
point board respectively. 

By means of the unit arrangement 
outlined it is possible to maintain a 
complete balance on the output of this 
plant, providing for increased produc- 
tion when the seasonal demands are 
such as to require a greater supply of 
O’Sullivan’s heels. 


EQUIPMENT AND SUPPLIIES 


Carton forming 
Packaging Machinery Co., 
Davis Machine Co. 

Filling machines: F. B. Redington Co. 

Carton blanks: Fort Orange Paper Co. 

Gummed tape: McLaurin-Jones Co. 

Adhesives: National Gum & Mica Co. 

Shipping containers: Consolidated Paper 
Co., Monroe Paper Products Co. 


machines: National 
Kingsbury & 


Cheese Merchandising 
Credited to Packages 


L. KRAFT, president of the 
:. Kraft Cheese Co., which recently 
acquired the Phoenix Cheese Corpora- 
tion, ascribes to these organizations 
much of the credit for the rise of the 
American cheese industry from disor- 
ganization to prosperity. “Cheese made 
by old methods was perishable and 
could be distributed only in a limited 
territory,’ said Mr. Kraft recently. 
“The discovery of pasteurization marks 
the turning point in cheese merchandis- 
It permitted marketing in pack- 
It gave the consumer unvarying 
It per- 


ing. 
ages. 
flavor, quality and cleanliness. 
mitted the merchant to stock four or 
five varieties of cheese at less invest- 
formerly required for one. 
extensive advertising 


ment 
Meanwhile, 
created thousands of new consumers. 
This in turn made it profitable for the 
farmer to increase his herds.” 


Slack Package Bill Reported 


HE Haugen slack package (H. 

R. 487) bill was reported from 
the House Committee on Agriculture 
February 6. The bill would amend 
the Food and Drugs Act by declaring 
unlawful the sale of food in containers 
misleading the purchaser as to the 
quantity and other attributes of the 
contents, regardless of whether or not 
the quantity is marked on the outside. 
The bill is directed principally against 
slack packaging of cereals, but the 
packaging and bottling of flavoring 
extracts, as food products, would come 
within its terms. 
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_ Anno UNCING 


A NEW AND COMPLETE 
PACKAGING SERVICE 


Consisting of 


NEW-TYPES QUALITY PAPER BOXES 


CARTONS DISPLAY BOXES TELESCOPE BOXES 


NEW-TYPES PACKAGING MACHINES 


(Some of the new-type boxes do not require ma- 
chines, being provided with gum-coated flaps.) 


ASSURE YOUR PRODUCT MAXIMUM PROTECTION 
AND ATTRACTIVENESS AT A MINIMUM COST 


INVESTIGATE NOW 
THE INTERSTATE FOLDING BOX COMPANY 


MIDDLETOWN, OHIO 
SALES DEPARTMENT 

















Tear off and Mail 


THE INTERSTATE FOLDING BOX CO., 
MIDDLETOWN, OHIO. 


Without obligation to us, please advise us how you 
can improve our boxes and packaging methods. Under 


| 

| 
We have a practical solu- | 
tion to the pack agin g i. gectig bE are sending you samples of the boxes 
| 
| 
| 











problems of both large 
and small users of paper 
boxes — 


Quantity Used Annually | 




















Manufacturing Management as 
Applied to Packaging---III 


Utilization of Natural Ability of Employees Makes for Higher Productivity — Cost of 
Production Decreases when Output Increases Faster than Input or Use of 
Production Factors — Considerations Governing Plant Expansion 


HILE the following law 

like all of Alford’s is un- 

doubtedly applicable to all 
industry, it is worthy of special refer- 
ence to the industries whose finished 
products are merchandised in “‘pack- 
aged” form. 


LAW OF INDIVIDUAL PRODUC- 
TIVITY 

“The highest individual productiv- 
ity is possible only when the worker 
is given the highest class of work for 
which his natural abilities fit him.” 

Packaging, unlike metal working, 
for instance, requires little apprentice- 
That 
is to say, the operation of perhaps half 
the standard makes of packaging ma- 
chinery can be learned within a week 
other 


ship, comparatively speaking. 


by an intelligent person. In 
words, in this type of work it is much 
easier to discover the relative abilities 
of employees and to give to the worker, 
“the highest class of work for which 
his natural abilities fit him”. In any 
line of packaging there is likely to be 
one machine which, more than any 
other, governs the quantity produced 
by the line. Perhaps this machine re- 
quires greater faculties of observation, 
more attention to abnormal sounds 
which indicate likelihood of trouble, 
greater skill in feeding and in general 
warrants the highest type of machine 
operator obtainable. 

The wording of this law is intended 
to urge that where differential ability 
is required, so far as is possible assign 
to that work an individual whose abil- 
ities particularly fit him. 

It should be pointed out that the 
limitations in the application of the 
law lie in the magnitude of the enter- 
prise or the extent to which it is grow- 


ing in magnitude. That is, it is con- 
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By FRANK C. CHASE 
E. R. Squibb & Sons 


ceivable that in an organization made 
up of personnel wisely selected it is 
not always possible to find occupation 
for every individual which represents 
the highest type of work for which 
his abilities fit him. There might be, 
for instance, several employees fitted 
by temperament and training to hold 
foremen’s positions, but the size of the 
enterprise does not warrant the ap- 
pointment of additional foremen. 
Therefore, the application of the law 
is not always possible and the latter 
should be borne in mind as one to be 
applied when conditions permit, rather 
than to consider it as a rule to be fol- 
lowed regardless of conditions. As 
Taylor stressed the law it should be 
a principal aim in every manufactur- 
ing enterprise. 

In defense of the law it is natural 
to assume that the promotion of the 
employee in responsibility stimulates 
ambition and interest in his work and 
the enterprise and thus results in mu- 
tual advantage to employer and em- 
ployee. 


LAWS OF ECONOMIC PRODUCTION 


Production of Increasing Rela- 
tive Rate 


(a) 


“The unit cost of production de- 
creases when the rate of increase in 
output increases faster than the rate of 
input or use of production factors.” 

A production factor is an item of 
expense having a definite relation to 
the cost of production. Aside from 
labor a few such factors are rent, heat, 
light, power, supervision, maintenance 
and repairs. 

It is obvious that if production in- 
creases so that twice as many units 
are produced in a given area, the rent 
per unit drops to one half. Naturally 


not all production factors are affected 
in the same ratio. An increase in out- 
put may require more light, power and 
Generally the increase 
in production in per cent is not ac- 
companied by a like percentage in- 
crease in production factors. Conse- 
quently, we have a decrease in pro- 
duction cost because, “the rate of in- 


maintenance. 


crease in output increases faster than 
the rate of output as production fac- 
tors.” 

In packaging it is perhaps well to 
bear in mind that production factors 
should be controlled in such a way as 
to increase with smaller increments 
than output. Much can be done along 
this line. For instance, make certain 
that machine speeds are at a maximum 
consistent with reasonable wear be- 
fore installing additional machines and 
thus incurring increased rent, power 
and maintenance. Permit as much 
supervision by one person over pro- 
duction lines as he can handle and 
thus keep down supervision expense. 
Extend production to the limit and 
produce intensively before undergoing 
extensive expansion. 


(b) Production at Decreasing Rela- 
tive Rate 


“The unit cost of production in- 
creases when the rate of increase in 
output increases at a lower rate of in- 
put or use of production factors.” 

This is a statement suggesting the 
economic law* of diminishing returns. 
One will find in packaging some pro- 
duction factors or items of expense 
which may at times increase at a rate 
faster than output. Of course it is 
obvious that a balancing of the fac- 
tors included in this law and those in 
the preceding are necessary for intel- 
ligent review of a situation arising 
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The Hand Scythe or the Modern Reaper 


ilar farmers refused to use modern reaping machinery because of its cost compared 
to hand scythes — what would be agricultural progress today. 


Though more capital is necessary to purchase a reaper, the immensely greater output as com- 
pared to a hand scythe makes it an investment that will pay dividends for years to come. 


The comparison can also be applied to Monitor Container End Stitchers. Why seal by hand 
or by inferior methods when this highly efficient device is available. 


The Monitor requires but four square feet of floor space, and can be located at any conveni- 
ent point. Folded cartons are stored along side the machine and boxes can be stitched to meet 


requirements. 


Th cost of stitching the bottom of cartons is exceedingly low, the chief item being wages of 
operator who can stitch up 3,000 cartons daily. 


Regardless of what is packed in the cartons, and even though the quantity of cartons is rela- 
tively small, the opportunity for saving exists in proportion. The larger the number of cartons 
involved, the more are the savings. 


If your firm uses 100 or more cartons per day, we invite you to investigate what economies the 
Monitor Container End Stitcher method can effect in your packing room work. 


LATHAM MACHINERY CO. 


Builders of Wire Stitchers for Over 35 years 
1153 Fulton Street, CHICAGO 


NEW YORK PHILADELPHIA BOSTON 
461—8th Avenue The Bourse 531 Atlantic Avenue 
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concerning increase or decrease of pro- 
duction costs, 

For instance, the maintenance and 
repairs on packaging lines at normal 
speed may be a fairly constant cost. 
At 50 per cent excess of the speed for 
which the machines were designed, 
the maintenance and repairs may be 
75 per cent more. So far as this pro- 
duction factor is concerned the rate 
of input is greater than the rate of 
output and the cost for these items in- 
creases. At the same time other items 
such as rent, light, heat, supervision 
and labor costs per unit produced may 
and, therefore, overbalance 
maintenance due to 


decrease 
excessive cost 
overspeeding of packaging machinery. 

It is obvious, therefore, that con- 
sideration be given to the algebraic 
sum of production factors and their 
rate of increase in proportion to rate 
of production rather than to individual 
items of expense or individual ‘“‘pro- 
duction factors”’. 

Alford states still another principle 
as follows: 

“The unit cost of production in- 
creases when the rate of output de- 
creases and the rate of input or use of 
the production factors increases.” 

This might also read: 

The 


creases when the rate of output de- 


unit cost of production in- 
creases and the rate of input or use of 
the production factors increases or re- 
mains the same. 

The statement is axiomatic in the 
light of the two previous laws and 
justifies little comment. 

The Laws of Economic Production 
should be borne in mind whenever ex- 
pansion is anticipated in order to make 
certain that when expansion has been 
carried out the input of “production 
factors” has not increased as rapidly 
as the rate of production desired. 

It is not uncommon for a manu- 
facturer of not only packaged mer- 
chandise but other types to reach the 
apparent capacity of his equipment and 
plant in meeting sales and then to 
launch out on an extensive policy of 
factory expansion. Perhaps he may 
move to a new location or build a 
new factory or build additions to his 
present one: install new high speed 
equipment and finally discover that 
the expense or rate of input of pro- 


duction factors has increased so much 
more rapidly than his rate of output 
that his increased volume of business 
has really netted him no greater profits 
and, sometimes, less profit. 

Before deciding on extensive fac- 
tory expansion involving increased 
fixed assets and increased operating 
expense, it is perhaps well to consider 
expansion from two main angles. 

1. EQUIPMENT 

(a) Is the equipment running at 
maximum speed, compatible 
with uninterrupted output due 
to excessive speed ? 
Can the packaging line be im- 
proved as to output through 
the replacement of one ma- 
chine in the line by a more 
modern and efficient machine? 
That is, is there some weak 
spot in the line which could be 
removed through the installa- 
tion of a better unit? 
Is it possible to obtain a greater 
percentage of actual machine 
speed through the inauguration 
of wage incentive or better su- 
pervision ? 
Can the machine speed be in- 
creased through redesign of 
machine parts that tend to give 
trouble under high speed ? 

The executive will 
likely think of various other consid- 
erations before he adopts the plan of 
duplicating packaging lines and thus 
increase, perhaps, the operating costs 


plant very 


abnormally. 
2. AreA (Rent, light, heat, general 
factory expense, etc.) 

Before considering increased factory 
space it is well to give consideration 
to the following factors: 

(a) Is the equipment laid out with 
the greatest space economy, or 
would it be possible through 
rearrangement to install more 
packaging lines before provid- 
ing actually more area? 

Are material handling methods 
and 
nomical as possible? 

Can the business be operated 


storage practice as eco- 


with less raw material, in proc- 
ess and finished stock invento- 
ries and thus save space and 
obtain greater dollar turnover 
besides ? 
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(d) Can over time or night shifts 
be used to good advantage? 
Can packages or container de- 
sign be changed so as to aid 
in production and storage? 

Is overall plant efficiency as 
high as can reasonably be ex- 
pected ? 

If these angles of factory operation 
are given their proper consideration it 
is unlikely that an excessive rate of 
input of production factors will be 
experienced and consequently the in- 
creased rate of production will yield 


(e) 


(f) 


a proper increase in net profits. 


Gummed Tape on Parcels 
ROM The Times of London 


comes the following under the 
head of “Neglected Opportunities.” 

One of the cheapest and most ef- 
fective forms of advertising is what, 
for want of a better word, may be 
called “parcel” advertising, and yet 
curiously enough, when large firms are 
preparing their campaigns, it is very 
often completely overlooked. 

The reason, perhaps, is that those 
who have charge of the advertising 
in a business house have no hand what- 
ever in the dispatch and delivery of 
the goods that are sold. All their ef- 
forts are concentrated on obtaining the 
orders, and when these are secured 
they are rather apt to neglect the vari- 
ous channels through which the orders 
pass before the goods are delivered to 
the customer, and a very valuable form 
of advertising is consequently _ ne- 
glected. 

In the case of retail shops the par- 
cels are carried by the purchaser in 
the streets, in omnibuses, trams, and 
tubes. It is a common occurrence to 
see many people carrying parcels, all 
quite and 
wrapped up, yet with no label or other 
indication of the shop or business house 
from which they emanated. 

A neat distinctively printed gummed 
label on the parcel would have been 
noticed, perhaps only subconsciously, 
by many people, and the next time 
they saw another such parcel, again 
the label would attract attention, and 
in course of time the name and ad- 
dress of the firm issuing those labels 
would become engraved on the minds 
of all who had seen them. 


neatly safely enough 
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F. O. B. Destinations 


You may technically fill an order by delivery to the railroad, but 
your customer measures the quality of your goods and service by 
the delivery at his address. Unless your goods are properly packed 
and shipped, you cannot retain customer good-will. 


You can’t buy proper containers by rule-of-thumb methods. Your 
products should be studied by a container engineer; the weight, con- 
struction and bulk must be considered to arrive at a container design 
which will embody security, lightness in weight and economy. 


We are foremost in container engineering. We have the plant facili- 
ties — recently increased 66% to meet the steadily increasing de- 
mands of shippers for satisfactory and efficient production of con- 
tainers for all types of goods. 


INTERSTATE Service costs no more initially and saves in ultimate ship- 
ping expense. It is yours for the asking. 


[INTERSTATE 
CORRUGATED BOX COMPANY, Inc. 


Manufacturers of: 
KRAFTEX INVINCIBLE 
Ultra - test oe SUP ER-STANDARD oe Super-strength 


Factory and General Offices: Front and Main Street, Brooklyn, N. Y. 
Branches: Baltimore, Md. Philadelphia, Pa. 


(NTERSTATE CORRUGATED ~A BUY-WORD FOR SAFETY IN SHIPPING 





Self-Contained Net Weigher bearings which make it free from fric- be displayed to advantaze. The bag 


SELF - CONTAINED net 
weigher of the bench type with 
many mechanical refinements is 
being marketed by the Scale and Ma- 
chinery Co., Inc., New York, N. Y. 


This net weigher is made in two 


new 


types, one for free flowing materials 
such as rice, sugar, coffee, etc., the 


Self-contained net weigher 


other for non-free flowing materials 
such as grated cheese, finely ground 
coffee, soap chips, tea, including pan 
or basket fired Japans, etc. The device 
will handle 30 packages per minute and 
will weigh with accuracy packages 


to + lb. depending, of 
course, on the nature of the material. 


from 4 oz. 


The operation of the device is as 
The the 
hopper is fed mechanically to the weigh 


follows: material entering 
bucket where necessary, otherwise by 
gravity. This bucket is constructed of 
aluminum and is provided with agate 
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tion. The scale beam has no other 
function but that of weighing; the cut- 
off is instantaneous, there being no 
tripping of latches which would tend 
to impede scale action. The action of 
the bucket, being mechanical rather 
than automatic, makes “bucket-flush- 
ing” the weigh 
bucket the material is discharged to 
the container, which may be a carton, 
bag, can, bottle, etc. The speed of the 
device can be regulated by a slight ad- 
justment. The machine is fitted with 
a device which absorbs all the shocks 


impossible. From 


attendant to opening and closing of the 
weigh bucket. 

The machine will work with any 
type of carton sealer, can capper or 
similar equipment and all parts are 
interchangeable. “The machine is fur- 
nished self-contained in one unit and 
to operate it is merely necessary to plug 
It is fitted with ™%4- 
110 v., al- 


ternating or direct current. 


in on a socket. 
hp. motor, operating on 


The manufacturers state that no ex- 
perience is required to operate the net 
They also lay particular 


bear- 


weigher. 
stress on the fact that “‘oil-less” 
ings on shafts prevent contamination 
of product. Mechanical rather than 
automatic action holds up discharge 
without spoiling weight. An uncon- 
ditional guarantee against all defects 
in the machine for a period of one year 
is provided by the manufacturers. 


A Visible Paper Bag 
PAPER bag 


strength, attractiveness, protec- 
tion of contents and visability is now 
being manufactured by Thomas M. 
Royal & Co., 5800 N. 7th St., Phila- 
delphia. Such a bag may be used for 
confectionery, certain food products, 
textiles and other products which can 


which combines 


provides for a cellophane strip or in- 
sert which extends through the center 
of one side, thus enabling a view of 
the contained articles. In making use 
of any illustrative material, such as 
trade marks and other designs, the 
printing can be done directly on the 
cellophane as well as on the paper of 
the bag and effective results may be 
obtained. Embossed bond and other 
papers may be used. 


New Material for Packages 
and Wrappers 

ANY widely varying uses have 

been found for a new, tough, 

waterproof product “Fibreen” in the 

wrapping of shipments and the mak- 


This 


ing of packages of all kinds. 


eo - 


Section showing asphaltum 


product is manufactured by the Sisal- 
kraft Co., 228 N. La Salle St., Chi- 
cago, Ill., and as fast as possible in- 
vestigations are being made of the 
possibilities and advantages of the use 
of Fibreen for containers in the many 
different commercial fields where it 
might be used. 
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The same folly applies to packages subject to 
deleterious influences. Complete Protection can 


be obtained by using BENNINGTON WAXED 
PAPER. Take a Tip from Smith Brothers. 


We furnish them with transparent wax paper which we originated 


e e 
Bennington Wax Paper Co. Bennington, Vt. 
ESTABLISHED 1907 
BSS Sob Sik, Sok SoS Sok Sih Sb, Soo Sooke ok Soo Sook So So Sook Sook i Look, mh Sh, SG, Sok, Sone, Soon, Sook, Sok, Sone, Soe Site, Sole, Soo SoG Sok Soo Soo Soi Sok Sc Sos 


SAVE! 


7, on Labor Cost *40n Material Cost 


Here is an investment worthy of your consideration—think of saving 
24 on labor costs and 34 on material costs. You can sit down now 
with a pencil and paper and soon figure out how much you could 
afford to pay for this machine if you 
had to. However, it takes but a very 
short time for 


The Ideal 
Wire Stitcher 


to pay for itself, and then for year after vear 
the daily savings mount up. 

The “IDEAL.” has never failed to make good. 
It is on the job day after day for years with- 
out mechanical difficulties and the cost is no 
The average operator will wire stitch the bottoms of 200 to 











more than ordinary stitchers. € z 
300 containers per hour, depending on the size, and the containers can be packed as fast as 


they are stitched—no time lost waiting for glue to dry. 
Every day you operate without the “IDEAL” you are losing money. 


Why not write for prices, terms, etc., today 


JAMES H. JONES 


628-30 Jackson Blvd. Chicago, Ill. 
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This new product is the result of 
years of research and trial to produce a 
thoroughly practical wrapping material 
which is waterproof and almost in- 
destructible. It is now made in several 
layers of heavy kraft paper, asphaltum 
and fibres of sisal, but the whole is so 
thoroughly unified that it is easily 
handled, cut and fashioned. ‘There are 
really six layers to Fibreen—two lay- 


Sisal fibres in Fibreen 


ers of tough kraft on the outside and 
two layers of sisal fibres running both 
crosswise and lengthwise and embedded 
in two layers of heavy asphaltum. All 
of the layers are rolled together under 
heavy pressure while hot so that the 
six layers become one actual sheet of 
something new, which has exceptional 
utility for packages and for wrapping 
all sorts of shipments. 

One tried 
wrapping his mattresses with Fibreen 


mattress manufacturer 
and has succeeded in bringing about 
a startling distinction for his product. 
Fibreen is dust-proof as weil as wa- 
terproof and makes an_ ideal 

for the high-grade 

which 
damaged extensively by water, 


protection 
mattresses, would be 
dust or other stain producing 
Economies have also 
the 
Fibreen wrappings, as only a 
few straps and the Fibreen are 


agencies. 


been accomplished with 


required to make a covering 
which will stand the strains of 
shipping. The mattress wrap-: 
pings were some of the first to 
be thoroughly and scientifically 
tested in the Don L. Quinn 
Testing Laboratories in Chi- 


cago, Illinois. 


The various testing devices have 
made it possible to find many new 
fields for the use of Fibreen. Since 
it is extremely pliable, touzh, clean 
and pleasant to handle, the new ma- 
terial seems to have an almcst unlim- 
ited application. It first came under 
consideration by many manufacturers 
and shippers because of its waterproof 
qualities. Florists, for example, found 
Fibreen the solution of their problem 
of shipping wet flowers and plants to 
distributing points. Formerly the wa- 
ter soaked into the cardboard contain- 
ers weakening them and destroying the 
chances of using them again. Pro- 
tected with Fibreen, the florists boxes 
are now used over and over again and 
the flowers reach their destination in 
excellent condition. As the many 
other advantages of Fibreen are be- 
coming better known its use is being 
extended Severe tests are 
made of each wrapping or package 
Several of the proposed 


rapidly. 


suggested. 
containers are made up and are used 
for testing ability to withstand mois- 
ture, tearing, pounding, friction and 
the many factors met in shipping and 
handling. If weaknesses are discov- 
ered, new containers are designed and 
tested and the process continued until 
a thoroughly practical and economical 
Fibreen container is discovered. 
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Improved Cartoning Machine 
NEW improved machine which 
is adapted to the cartoning of 

many different types of products such 

as cake, soap, jars, cans, bottles, dentri- 
fice tubes, razor blades and many simi- 
lar articles is announced by R. A. Jones 

& Co., Cincinnati, O. Printed mat- 

ter is folded by the machine, placed 

over the end of the product and in- 
serted automatically with the load. 

The collapsed cartons are removed 
singly from the magazine by a highly 
developed combination air and me- 
chanical device so designed that if the 
carton is imperfect and does not square 
up the automatic device stops the ma- 
chine instantly. The feed conveyor, 
which moves intermittently, brings the 
article in front of the pusher which 
inserts it in the opened carton along 
with a folded circular. ‘The ends of 
the carton are then either tucked or 
glued and it moves out of the machine 
on the off-bearing conveyor, ready for 
boxing and shipment. 

The Jones machine may be operated 
to capacity by one operator. At max- 
imum speed on smaller articles, the 
new improved machine will load one 
hundred twenty-four cartons per min- 
ute. It is operated by a two h.p. di- 
rect drive motor. A small amount of 

floor space, only four by five 
feet, is required for installation 
of the machine exclusive of 
conveyors. 

This newly developed ma- 
chine has an increased weight 
which reduces vibration to a 
minimum and increases the efh- 
ciency and life of the machine. 





Improved  car- 

toning machine 

for different 
products 
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SOAP FLAKES—BRAN—ROLLED OATS, ETC. 


PACKAGED ON A PRACTICAL MACHINE 

















CLASS SA TOP AND BOTTOM CARTON SEALER WITH SGA AUTOMATIC WEIGHER 


| TWO OPERATORS 10,000 PACKAGES PER DAY | 


| Will seal bottom of cartons, automatically weigh, discharge, compress and seal top of cartons at a speed of 15 to 25 
| packages per minute, with a range of 8 oz. to 24% Ibs. on soap flakes. 
Furnished Without Plunger Mechanism If Desired 
Write for Our Catalogue on Successful Packaging Machines 


TRIANGLE PACKAGE MACHINERY CoO. 
416-420 W. HURON ST., CHICAGO, ILL. 


WESTERN BRANCH—443 SAN PEDRO ST., LOS ANGELES, CAL. 























) Photo - Engraving ¢ FOR YOUR 
The art of creating a CONVENIENCE 


master plate for your | Mébodieie Packaging 
package for innumera- | 11 Park Place, New York City 
ble reproductions that | ia 
a, Sa) bli AT Please enter my subscription to 
. c a. ae ic hehe Modern Packaging for— 
wi 
CcOme Sane . [ ] 1 year—$3.00 [ ] Send Bill 


you and your product. [ ] 2 years—$5.00 [ ] 3 years—$7.00 


Leaders in Photo- [ ] Check attached 
Eng raving and Color , ae Position 
Process. Company ... 


Federal Photo-Eng. Address _.. City 


Company Subscribers ordering a change of 
address are requested to notify us at 














310 East 231d St. least two weeks prior to the date of 


") New York £ the issue with which it is to take effect. ! 
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A Diagonal Container 


NE of the many uses for a diag- 

onal container is shown in the 
accompanying illustration which has 
been furnished by the Lafayette Co., 
Inc., Baltimore, Md. These contain- 
ers were used by a local publishing 
house in packing the Fiftieth Annual 
Report of the American Bar Associa- 
tion, saving thereby three ounces on 
every book. An earlier method of 
packing was considered fast at 100 
per hour, but sealing in the diagonal 
containers, after folding and the inser- 
tion of the book, was accomplished 


at the rate of 1,200 per hour. 


This diagonal container is said to 
be strongest container made of paper, 
and the lightest. 
tainer made to ship books where the 


It is the only con- 


corners, which are the most delicate 
parts of the books, are protected by 
double wall board. It will be noticed 
that the container is made in one piece 
and in one operation, and all sizes are 
cut from a square sheet. It is stated 
that one of the filled containers was 
tossed from the tenth story of a build- 
ing and landed on the ground below 
without damage to the book. 
Manufacturing rights for this diag- 
onal container are held by the Con- 
solidated Paper Co., Monroe, Mich. 


A diagonal container used in book shipments 





TRADE CATALOGS 


Box Papers: Prices covering a wide 
range of standard papers (plain and 
embossed), fancy printed and embossed 
papers, friction glazed papers; flint 
glazed papers, plated papers, embossed 
leather papers and leather papers manu- 
factured by Louis De Jonge Co., 69 
Duane St., New York City are in- 
cluded in a list recently issued by that 
company. A price reference book which 
relates to coated papers has also been 
published recently. 

Roll Leaf Products: Coughlin Mfg. 
Co., 697 East 132nd St., New York, 
have established a branch office in the 


Rand-MecNally Building, 536 South 


Clark St., Chicago, Ill, under the 
direction of Paul V. Coughlin. A 
complete line of the company’s roll 
leaf products will be carried in stock. 

Box Wraps: R. R. Heywood Co., 
Inc., 263 Ninth Ave., New York, 
N. Y., have issued their 1928 line of 
stock box wraps. This catalog covers 
a complete line with suitable examples 
covering all industries. There is a 
size for every shape of box, some thir- 
teen sizes in all. In addition, each de- 
sign is represented by the full range 
of colors covering that particular de- 
sign. They are all lithographed and 
embossed; the simplest in four colors 


Modern Packaging 


and gold and the more expensive and 
attractive in six to nine colors and 
gold. The designs are all new and 
show the trend to the French school. 
Of special interest is the largest sized 
wrap 15 in. x 18 in. lithographed and 
embossed in eight colors and goid and 
are landscaped thereby giving wide 
possibilities to their use. 


Box Bands and Cards: Bendix Pa- 
per Co., 113 Fourth Ave., New York 
City show an attractive line of box 
bands and cards which are suitable 
for dressing up gift packages for spe- 
cial occasions such as Mother’s Day, 
These are lithographed or em- 

in various color combinations 


etc. 
bossed 


and offer a pleasing selection. 


Bottling Machinery: Karl Kiefer 
Machine Co., Cincinnati, Ohio, pub- 
lish a house organ The Superintendent 
which includes, in addition to the 
illustrated and descriptive pages relat- 
ing to the company’s products, a num- 
ber of news notes, trade activities and 
information relating to plant work that 
will be found useful to operators. 


Canning Machinery: C. T. Small 
Mfg. Co., Ferguson and Vernon Aves., 
St. Louis, Mo., show illustrations and 
give general descriptions of several ma- 
chines suitable to canning and other 
packaging work in a 16-page folder 
leaflet. Machines shown include a 
filling machine, cover feeder, capping 
machine, semi-automatic filler, auto- 
matic filler and elevator and necking- 
in machine. A brief description of the 
latter, together with an illustration is 
shown elsewhere in this issue. 


Vacuum Jars: Vacuum Seal Co., 
Inc., 154 Nassau St., New York City 
call attention to “Vacuum Seal’ jars 
in an 8-page folder recently issued. 
These jars are all glass—no metal cap 
nor fibre lining—and offer the advan- 
tage that the complete package can be 
thoroughly sterilized and vacuumized 
to a high degree. The jars are made 
of clear flint glass, with flush-fitting 
glass covers, and are obtainable in a 
variety of sizes ranging from 4 oz. to 
32 oz. They are shipped complete 
with glass caps and rubber rings and 
packed in re-shipper, corrugated car- 
tons. 
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Revolutionizing the Labeling Room 


Cuts the Costs 


and Speeds Up 
Shipments 


oe a 
ae 
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Labeling, Inspecting and Casing with Burt Machines 


Ensures the packaging operation being done on the most efficient possible basis. The food 
packing and kindred industries as well as numerous others labeling round containers use BURT 
MACHINES almost universally. It will pay to investigate. 


BURT MACHINE COMPANY 


New York Office 
15 Park Row 


Main Office and Plant 


BALTIMORE, MD. 


Chicago Office 
564 W. Randolph St. 














AN ELEVATING DISPLAY CARTON 


A recent development of our 
SERVICE and DESIGNING DEPARTMENT 


The following distinctive features account for its popularity: 


1. Ease of assembly for packing made in one 
piece. 


2. Simplicity of elevation for display by 
merchant. 


3. The display lid is held in a firm upright 


position, will not flop or sag. 
4. Economical construction. 
§. Adaptable to almost any size or product. 


Samples Gladly Furnished 


In Your Size 


THE RICHARDSON COMPANY 


Lockland, Cincinnati, O. 
MAKERS OF FOLDING CARTONS 
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Containers*® 
that are 
STRONG 


and q 
Ro WY 065 65 CE Le 


ROBERT GAYLORD. INc. 


GENERAL OFFICES Saint Louis 


SAFEGUARD YOUR SHIPMENTS 


SWhre-Seat 


eG 
A PURE VEGETABLE GLUE 
For sealing your fibre or corrugated paper shipping containers use Fibre-Seal 


Fibre-Seal is manufactured in powdered form, 300 pounds Fibre-Seal, being purely vegetable, is in no way injurious 
to a barrel, enough to make 125 gallons of liquid glue. to the human skin, or to wearing apparel. 


This shows a direct saving in freight na ~l There is no crystallization. Every drop of 
charges on the same quantity of liquid glue; 86 Fibre-Seal can be used—hence, NO 
plus freight on heavy iron drums, as well i) mn WASTE. 


as freight on return of empty drums. | 
y il | | DIRECTIONS ARE SIMPLE 


Use VERY HOT water. 

. Take 2% gallons of hot water, at or, near 
boiling point, to which add 6 Ibs. (measuring 
bucketful) of dry Fibre-Seal powder. 

Pour water in mixer first. 
Li] f . Add the powder gradually, stirring constantly, 
LB. BARRE y) usually Pas five as miss feet This will 
] Win a produce a well-bodied, easy-flowing glue with strong 
adhesive power. 
5. Work glue COLD. 


) 











300 


mm 
Ht 


SPECIAL 
With order for first barrel, for your convenience, we furnish, 
without charge, a four-gallon mixer with agitator, and also a measuring 


bucket, as per picture. 
Price, 7c Pound, F. O. B. St. Louis 


IT’S EASY TO SEAL WITH FIBRE-SEAL. ; 
CONSUMERS GLUE co. ST. LOUIS, MO. Measuring Bucket 
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Aecpinc You Work 
Out Your SEALING 
PROBLEMS 


The large experience of this company and its 
constant intensive research in laboratory and field, 
make it recognized as an authoritative source of 
new technical knowledge pertaining to either 
adhesive sealing or wire stitching machinery. 





Our collaboration is offered freely to all who use 
fibre or corrugated shipping cases. We have 
solved many unusual problems for outstanding 
concerns. And, now we have 40 different models 
of wire stischine or adhesive sealing equipment 
as a result of this. 


Avail yourself of this free collaboration. Our 
engineer will be glad to confer with you. 


H. R. BLISS COMPANY, Inc. 
Manufacturers of adhesive sealing and wire stitching machinery for fibre uieainan of every description. 
NIAGARA FALLS, N. Y. 
50 Church St., NEW YORK 360 Grove St., SAN FRANCISCO 
Transportation Bldg., CHICAGO 




























WEIGHS AUTOMATICALLY 


Gives a Printed Record of the Weight 


This device, the ““Weightoprint,” will give you automatically a printed record | 
of the weight of any part or container as it passes over the scaleonaconveyor. | 
It prints the weight on tape, stickers, boxes, labels, tickets—in single or | 
duplicate. 


Eliminates Possibility of Errors 


All possibility of errors is eliminated for the “Weightoprint’’ is 
automatic. There is no guesswork, no careless readings, no forget- 
ting. You get your report of the weight of each part or lot in in- 
dividual weights with sub-totals, and grand totals. The record 
is indisputable. 





The ‘“‘Weightoprint” comes in capacities of from three 
ghtop pacitie 

grains to one hundred tons. Can be installed on any 

conveying system. 


Send for Details 


Write us today for particulars of this weighing device. 
See what a remarkable time-saver it is. Stop your weigh- 
ing losses. Eliminate errors. The “Weightoprint” will 
do it. Get complete information now. No obligations. 


MERRICK SCALE MFG. CO. 


182 Autumn St. Passaic, New Jersey 
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THE “KORKER”||TIN FOIL 


Another “Corking”’ 
McDonald Achievement 


Cheese 


beautiful eel 


“protecnge rie 





SS 


i oe 
Be) o 
Beverages 


Friction 
Tape 











FOR BEAUTY and UTILITY 


Midland Metal Co. 


1249-1289 SO. CAMPBELL AVE., 


THE “MISSING LINK” CHICAGO, ILL. 
IN YOUR FILLING UNIT 


AUTOMATICALLY 
FEEDS THE CORK FROM ; : 
HOPPER TO THE BOTTLE © DIRECTORY 


DUYERSG IDE 

AND c PAPERBOX 
FEEDS BOTTLE FROM 1928 ee = lenth 
FILLER TO LABELER Edition : a 




















ADJUSTABLE FOR SIZES 


QO PER MINUTE NOW READY 


SOME PRODUCTS CORKED ARE Containing 300 pp. of dependable carefully revised lists 
LISTERINE of names of Manufacturers of Corrugated and Solid Fibre 
Shipping Cases, Folding and Set-up Boxes, Paper and Fibre 


O’CEDAR POLISH Cans and Tubes, etc., Boxboard Mills and Distributors; 
WORCESTERSHIRE SAUCE also complete lists of Manufacturers and Dealers selling 


Machinery, Paper and all Supplies entering in the pro- 
duction of the above Packaging Specialties—-Bound in 


McDONALD ite la DOLLARS Prepaid 
ENGINEERING CORP. || |) pavenswoop PUBLISHING CO. 


220 Varet St. Brooklyn, N. Y. 





153 Waverly Place, New York, N. Y. 
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rvon uo PASTES 


LABELING 
SEALING 


- —} <. fee 


Manufacturers of 


DEXTRINES and ADHESIVES 


CHICAGO JERSEY CITY 
2710 South Throop St. 402 Claremont Ave. 


WRAPPING 


WESTERN PASTE & GUM Co. 





















WANTED 
AN ENGINEER 


One who is familiar with au- 
tomatic machinery for paper 
and cardboard feeding, fold- 
ing and inserting. All replies 
treated confidentially. Send 
full particulars. Position 
with promising future assured 
for right man. 


Box 121 
care MODERN PACKAGING 
11 Park Place 
New. York, City 
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Your best advertising opportunity is your 
own package. 


Your label eliminates substitution, strength- 
ens your trade name, guarantees honesty of 
your product. 

World Labeler pastes labels and foils at one 


operation faster and better than human 
hands. Automatic and semi-automatic. 


ECONOMIC MACHINERY COMPANY 


Worcester, Mass., U. S. A. 


WORLD LABELER 
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Belt 
Packaging 
Tables 


Inspecting, polishing, wrapping, cartoning! 
What are your costs for these operations? 








Give the girls doing this a chance to work 
with greatest facility—and watch production 
cests go down. 

Let them work at belt packaging tables 
where the work is brought to them and taken 
out of their way—where they can perform 
their operations easily and quickly. Conges- 
tion, delays, confusion and unnecessary cost- 
ly handling are avoided. 

Let us show you what we have done in 
other plants. 

Write for catalog ‘“C’’. 


The Karl Kiefer Machine Co. 


Cincinnati, O. 





























Sealing and Labeling 


GLUES 


for 
all types of 


machine and hand work 








Thousands of Dollars Worth 
of Advertising FREE | Prices and Samples gladly furnished 


Many manufacturers are securing thousands 
of dollars worth of publicity free every year 
by using EVERHOT Branding Outfits. 


You can profit through this method, too, by 
branding your name, your product on every 
shipping case and carton. 


a= |) TheF.G. RmLEy Co. | 


| i) 











Write for full information 


Adhesive Manufacturers 


MILWAUKEE WISCONSIN 


l 


621 S. TENTH AVE. 
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It costs money to 
GIVE away your 
merchandise 


Don’t do it Guard your profits with 
“EXACT WEIGHT” SCALES. 


“EXACT WEIGHT” SCALES will quickly pay 
for themselves in your plant because they not 
only eliminate overweight, thus saving your 
amiaeted but they also save your operator’s time 

- which cost you money. 


Let our field engineer call and prove to you 
oe ae check weights against your present 
hii t, that you cannot afford to be 
without “this insurance caniant overweight losses 
any longer. 


“EXACT 
WEIGHT” 
SCALES 


Manufactured by 
THE EXACT WEIGHT SCALE CO. 
Formerly The Smith Scale Co. 
1303 Spring St. COLUMBUS, OHIO 























IMPORTANT FEATURES 
of BLISS BOXES: 


1—Cost less because they require less material to 
construct. 


2—Save freight, incoming and outgoing, because 
they weigh less. 


3—Reduce handling costs when supplemented by 
Bliss Sealing Machines. 


4—Solve the tangle of miscellaneous sizes because 
of their adaptability to unusual factory con- 
ditions. 


5—Cut down corner damage to contents. 

6—Stronger because of reinforced corners and ver- 
tical grain. 

7—Handled and sealed with rapidity and economy 


on Bliss Machines. 


8—Used by the millions every year, and have the 
endorsement of hundreds of nationally known 
companies. 


9—Specially designed three-piece boxes delivered in 
knocked down form, can be delivered in one- 
piece form, partially assembled, if necessary. 


10—Manufactured by all leading fibre and corru- 
gated box manufacturers. 


Write us for complete information or ask 
to have one of our package engineers look 
over your problem. 


Lie RB LISS 


(Lompany, ne. 
NIACARA a NEW YORK 
WAMUFACTYRERS OF SEALING & STITCHing wACcHIMeEs 


CHICAGO NEW YORK 
Transportation Bldg. 50 Church St. 


SAN FRANCISCO 
534 Battery St. 
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4 times as fast / 
e 


Teisates brushes: ) . 
oa Pap pea Index of Advertisers 


the mucilage -- 








Bennington Wax Paper Co. 
Bliss Co., Inc., H. R. 
Burt Machine Co. 


Cartoning Machinery Co. 

Catty Co., H. D. Insert 6-7 
Consolidated Paper Co. ......... Inside Back Cover 
THREE SIZES Consumers Glue Co. 54 


ane A ee oe NS a ee ee Insert 16-17 
No. 9 STIKFAST—for labels Du Pont Cellophane Co., Inc. 
up to 6} lg $20.00 
ie. tee ae ae Economic Machinery Co. 


tech STIKFAST is made of Ev I : Co. 
brass and cast iron baked ~ erhot Mtg Co * 
enamel. Will last a life time. Exact Weight Scale Co., 


Federal Photo-Eng. Co. 
STIKFAST that's tary label pas Ferguson Co., J. L. 
speeds up deliveries Findley Co.,The F. G. 


TURN of the handle, a single Fort Orange Paper Co. ........ Inside Front Cover 


pressure of the label to your Ree 1, : B) 
pe ge ah per lh wapere oe ee Gair Co., Robert Insert 12-13 
heres evenly and securely. By Gaylord, Inc., Robert 5+ 
ruling the underside of the label OE SO ere Insert 4-5 


with heavy parallel lines of muci- on \ 
lage. STIKFAST permits the ex- Hampden Glazed Paper & Card Co. ....Insert 10-11 


clusive use of inexpensive, un- Heywood Co., R. R. Insert 14-15 
gummed labels. No smearing of weende & Sramew Pager Co. . wn ccc cccesnes 26-27 


wrappers to cause the packages to WN nee nn 
stick together. The labels never Hoepner Automatic Machinery Co. 


pull off, warp or blister. Interstate Corrugated Box Co., Inc. 

Absolutely guaranteed, STIKFAST has proved its Interstate Folding Box Co 
value through years of continuous service. Marshall y P 
Field & Company operate 700 STIKFASTS; Boston Johnson Automatic Sealer Co., 
Store, Chicago, 102 STIKFASTS; Carson Pirie Scott, Jones, James H 
Chicago, 250 STIKFASTS; Lancaster Seed Company, y Re & C i R. A 
Pennsylvania, 14 STIKFASTS; hundreds of others just Jones & 0, K. ZA. 
as prominent also using from 1 to 100 STIKFASTS each. Kalamazoo Vegetable Parchment Co 

With the STIKFAST an average girl can label from Keller-Dorian Paper Co., Inc 
1,500 to 3,000 packages a day, easily! isto BE } : Cc Th K : 

Each STIKFAST can be used for any size label from a sever’ NEacmNE VA., he Har 
postage stamp to its capacity. We send 1 lb. dry muci- Latham Machinerv Co. 
lage and 1 pt. liquid mucilage FREE with each STIK- Liehs Co.. L. A : 
FAST. A pound of this dry mucilage will absorb 1!4 pts. ‘ eae eae 
of water, making half a gallon of mucilage for 15c, if McDonald Engineering Corp. 
bought in 80-lb. bags. ~ Prices: 5-lb. bags—$1.25; 10-lb. Shesstel Goal e Mie C P- 
bags—$2.30; 25-lb. bags—$4.75; 50-lb. bags—$8.50; vase eae oo “teal 0. 
80-lb. bags—$12.00. Midland Metal Co. 

Don’t wait. This proposition is vital to your business Munro & Harford Co. 
progress. It will save time, labor, labels, mucilage, con- T.° deh rie ¥ 
fusion—and you get it on free trial. ORDER AT ONCE! National Packaging Machinery Co. 

Package Machinery Co. 


send no money.. Peters Machinery Co. 
Pneumatic Scale Corp. Ltd. 


fry it free/ Powers Co., W. F. 


Po ep agence Ravenswood _Publishing Co. 
back of your labels Redington Co., F. B. 


as oe Se Richardson Co., The 


FAST. Note the Ross Co., The A. V. 
lines of mucilage. 
Smith-Lewis Fibre Can Corp. .. 


Smith Scale Co. 
Standard Sealing Equipment Corp. 

















| THEA. V. ROSS COMPANY, 5033 Carthage Avenue, Norwood, Ohio. 
i Send me on FREE TRIAL one STIKFAST —< Pew CANNOT 
: mucilage. I enclose one of our largest size labels. » By Cons ‘ 

| ACCEPT TRIAL ORDERS WITHOUT YOUR LABEL) I will try Stokes & Smith Co. 
| STIKFAST 5 days and if not satisfactory will return it, without further Sutherland Paper Co. 
: obligation, by prepaid express. 


Triangle Packaging Machinery Co. 


BD in casisicineaotedéennencsncnsticindeshineiaiinpeitetileceneinanisaeaapansticintienishtiatinibenmnincamaneeaeiats | Walther & Co. 

Warren Mfg. 

Western Paste & Gum Co. 

Whiting-Patterson Co. ............... Insert 18-19 





: City... = iene 
H This trial offer only for ‘United States o on account t of Customs regulations. 

















Shipped in @nsolidated Shipping Cases 





(Fackaged in (@nsolidated Curtons 





Diamond Crystal Salt Company—as well as many other firms using millions of 
cartons and fibre shipping cases, find that Consolidated Products meet their 


most exacting requirements. 


The following letter from the Diamond Crystal Salt 
Company evidences their satisfaction with Consoli- 
dated Service: 


“The two cars containing Cartons and Shipping Cases 
were placed on our siding this morning. 
“Real service. 


“As I write this letter the Cartons are going through 
our filling and sealing machines and the Shipping 
Cases are going through the Container sealers all O. K. 


“We want you to know that your exceptional per- 
formance in this emergency is appreciated.” 


CONSOLIDATED PAPER COMPANY 


MONROE, MICHIGAN 











The Window Salesman 


Whether — 
Marketing a new product, a ~~ This Packer Display, 
introducing a new package, \ designed and produced 
or stimulating the sale of A Pal ny oy anal 
: em, the successful introduc- 
your regular line of goods,— rey | tion of the new metal box 
a Window Display will bring | te 
immediate results,— for the 


eye prompts the purchase, 


Our products include,—window and store 
displays; cartons, labels, and package inserts; booklets, broadsides 
and folders,—done by offset lithography or color process printing. 

A competent representative will gladly discuss any problem you 
may have in these forms of advertising. Send for him. 


COLOR IN *e ADVERTISING 


The Munro & Moitond Company 


OFFSET LITHOGRAPHY 4axnp COLOR PRINTING 
MASTER PRINTERS BUILDING 


TENTH AVENUE AT 34th ST. 
NEW YORK 





Members of the Window Display cAdvertising cAssociation 
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